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TALPINO — 


The largest European source for 
Christmas Trees and Decorations | 


— unbeatable in quality — com- 
petitively priced! 


ITALPINO has satisfied custom- | 
ers around the world because the | 
factory staff of 200 has earned a 
reputation for integrity, reliabil- | 
ity, quality and design. 


ITALPINO was the first to intro- | 
ae duce Feather Scotch Pine quality, | 
a true novelty in artificial trees. h 
We are equipped to produce any \ 
quantity of artificial Christmas 
trees and«deliver promptly. 


ITALPINO manufactures the ' 
biggest variety of Christmas Dec- 
orations in Europe. Fascinating / 
creations in original designs and 
all the’ variety of traditional 
shapes. 


Mr. and Mrs. Borella, with their long ex- 
perience in the Christmas Decoration { 
field, personally supervise operations | 
and continually update production 

methods. 


ITALPINO IS REPRESENTED IN THE UNITED STATES 
by: 

J.A. COLE COMPANY, Inc. | 
235 Park Ave. S., N.Y. GR'3-5151 


MAX ECKARDT & SONS 
1107 Broadway, N.Y. CH 2-2600_ 


SILVESTRI ART MFG. CO. 
Merchandise Mart, Chicago, Ill. 


Place a call or.write to one of the above companies for an 
detailed information about ITALPINO and its qua 
products, prices and on time deliveries. No oblig 
ITALPINO Factory & Showroom — ALBESE Como (Italy) 
ITALPINO Showroom — BRUSSELS 
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Both parties agree 


; on y. 
q DUDWICK SHINDLER ym 


for 


“THE DECORATIVE WORLD OF CHRISTMAS 1968” 


Presented by 


DUD WICK 4 SHINDLER 


ASSOCIATES, INC. 


Manufacturers Representatives. New York Offices and Showroom: 200 Fifth Ave., Rooms 1171-3-5-7, Phone (212) 255-5496 
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REVOLVING 
COLOR WHEELS 
TREE TURNERS 
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FLOODLIGHTS 
FIXTURES and 
COMBINATIONS 


HI-INTENSITY 
LO-VOLTAGE LAMPS Ga 


AMERICAN TOY FAIR 


ROOM 317-A HOTEL STATLER HILTON 
NEW YORK CITY OR... 
PENETRAY 
PERMANENT SHOW ROOMS 


SUITE #658 
200 FIFTH AVE. BLDG., NEW YORK CITY 
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SPIENTIEIL | 


.iefrom a single 
., basic assortments 


Big or small....no matter what your size 
we have just the right HOLIDAY DIS- 
PLAYER PROGRAM to make your 


* Styrofoam and Trims business a com- 
plete sellout. 


| \ j Craft House brings you a better line of decorations 

4|p \ : and basics, quality fabricated and pre-tested for best 

~ "FUN TO DECORATE sales results. Items are pre-priced and _ beautifully 

: i packaged in tough vinyl shrink film and colorful labels 

for instant self-service appeal. Many items feature 

exclusive CRAFT HOUSE decorating techniques such 

as CRYSTAL SNOW and the patented GLITTER- 
ETCH process. 

| = y = Plan now for a more profitable Holiday 

1g Program. Write for your BEAUTIFULLY 

ILLUSTRATED 24 PAGE CATALOG 

; showing our complete line of Basics, 

Gift and Design lines, Glitter and Trims. 


ON DISPLAY 200 FIFTH AVE 
ROOM 618-20 


Basic Starter Assortment No. 3502 —— 


to a giant “Holid y Genter 
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ah 
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a with 
E Wh Milnagee) 2a 
Giant Holiday Center No. 3600 shown here 4 e 
“Dow Chemical trademark for its 
expanded polystyrene plastics 
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328 North Westwood Avenue - Toledo 7, Ohio Saree 
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Union has the most complete line 


§ of Indoor and Outdoor Christmas Decorations! My 

x VISIT OUR SHOWROOM 

Room 259 - 200 Fifth Avenue 
New York, N.Y. 


or send for new Christmas Catalog 


* LA WA 


SALES OFFICE, 200 Fifth Avenue, New York, N. Y. 10010 


Union Products, Inc. 


GENERAL OFFICES, LEOMINSTER, MASS. 01453 
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World-Wide 
Christmas Lites 
sell first... 


Because of National Advertising in 


LIFE /LOOK /THIS WEEK/ 


MeCalls /neaers vicest /ranape 


and last longer 


Because of EXPERT HAND CRAFTSMAN- 
SHIP and QUALITY CONTROL and_IN- 
SPECTION .. . backed by this guarantee: 
If any “World-Wide” set fails to function 
within 30 days from date of purchase, there 
will be a full replacement or refund. 


“The Brightest Name in Lights 


j WORLD-WIDE ENTERPRISES 
awarded the y 


SEAL OF DIVISION OF Oxford ELEGTRIG CORPORATION 
‘ACCEPTANCE = 

restricted to one 1468 MERCHANDISE MART « CHICAGO, ILL.-60654 «CABLE WOWIDE 
‘manufacturer in 

an industry 


BULBS for REPLACEMENT 


BRANCH 

OFFICES: 

Tokyo, Japan / Milan, 
Italy / Florence, Italy / 
Toronto, Canada / 

Ney NY. / 

Paris, France / 

Hong Kong 


[2 new General Hectne 


Jewel-like brilliance 
from new Merry 
Bright bulbs; rich, 
saturated trans- 
parent '68 colors. 


steady burning, C7¥ size in beautiful see- 
through colors—deeper for indoor use. 
"We AN 


15-light indoor and 
outdoor sets—indi- 
vidual flashing 


eaor event NEW LOW PRICES 
color bulbs. New low prices on GE Merry Midgets 


should make these popular fast-selling 
20- and 35-light sets move even faster! 


both indoor 

and outdoor, add 
flexibility for 
decorating. 

Your customers 
will love 'em! 


Sales tested last year, these weatherproof, 
UL listed Merry Midgets were a sell-out! 


Crown lights up for 
extra sparkle, added 
color. Looks like 

a winner. 


All GE Merry Midget Sets are UL) Listed 
for safer performance, imported expressly for General Electric, 
Beautiful, colorful, brilliant...with gem- and GE guaranteed to light or a new set from General Electric. 
like, multi-facet sparkle. Extremely 

effective for decoration. 
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ways to profit for you! 


Add them to proven GE fast-sellers 
...for maximum ‘68 sales! 


GE Christmas sets and bulbs are proven 
profit-makers—volume sellers. Fact is, your 
customers prefer General Electric Christmas 
lights far more than any other brand! So, 
when you feature GE lights, you'll sell more 
...and at a better profit. 

You not only get the sales-making benefit 
of GE's recognized quality products at com- 
petitive prices, you also get the sales-building 
support of strong, and truly nationwide, 
General Electric advertising. 

Remember, nobody helps you sell lamps 
profitably, like General Electric. So, when 
you place your '68 order, be sure you include 
plenty of General Electric standard and Merry 
Midget sets, along with dependable GE re- 
placement bulbs. You'll make more sales— 
make more profits. 


GE Early Bird Specials 

“fill the bill” for extra Christmas 
profits. Have you ordered yet? 
First deadline is May 1. See 
your GE representative now. 


Miniature Lamp Dept., General Electric Company, Nela Park, Ohio 44112 


GENERAL @ ELECTRIC 


March 1968 


instar werne 20 8m; LIGHT SET 
hua aserie 20 sect LIGHT SER 


Meney miooer s) w= Meney Minger 


'OuehT Set =" I: LighT SET “=== 


THE 
BALLOONS 
ARE GOING 
UP! 


60 MEET goUSTicR! RIBBONS 


To hitch 
a ride, see 
next page 


Sasheen® and Decorette® Ribbons with 
the Holly Tie labels are the Christmas 
money-makers. First, because they're 
quality ribbons from 3M Company. 
And they’re backed by a big 
advertising campaign: 

Prime time national television, 4-color 
ads in leading women’s magazines, 
network radio... all in all, a campaign 
that reaches 3 out of 4 U.S. households. 


Holly Tie items come in balanced, fast 
sell-out assortments. They're packed 

in red brick shipping cases that set up 
quickly into chimney displays — that 
sweep themselves clean when customers 
buy! All Sasheen® and Decorette® Ribbon 
items are consumer accepted, fast 
sell-out profit makers. This year, the 
balloon of profits is going even higher 
—and that’s no hot air! Hitch a ride 

and order soon. Or send in this coupon 
for more details. 


SPHOHOHSHSHSSHHSHSHSHHSHHSHHSHHSHHSHHHSHSHHSHSHHHSHHSHSHHHHSHHHSHHSHHHHHSHOHSHHHSHSHHFEOHHSHHHHHOHE 
Send to: 3M Company, Dept. GTN-38, St. Paul, Minn. 55101. [yl 
Please send me more information about these fast-moving Holly Tie Ribbons. 5 


NAME. 


STORE. 


ADDRESS. 


CITY. STATE. ZIP. 
“SASHEEN” AND “DECORETTE” ARE REGISTERED TRADEMARKS OF 3M COMPANY, ST. PAUL, MINN. 55101 


Christmas is a tradition with us. 


shiny BRIte’ 


“SAS 
se 


~~ 


Christmas is the excitement of something ne 


Take the brilliance of a shiny ornament. Match it with the soft elegance of satin. 
And then add the taste of a candy finish. The result? The newest, most exciting look in solid colors available anywhere. 
Colors, old and new. A look that’s unique and eye-catching. That’s part of our Christmas tradition. 


shiny BRIte’ 


Christmas is the flavor of sugar and candy. 


tom 


Sugar stripes that sparkle. Sparkle that sparkles more than ever. Candy in mouth-watering colors. 
Shiny stripes that shimmer in combinations both old and new. Rounds and droplets. Bells and lanterns. 
‘All with a brand new look. They don’t cost any more than other lines. They just look more expensive. 
And this year it’s not just our decorations that sparkle. 
A proven production and delivery capability and a new customer service department will make our service sparkle, too. 


shiny BRIte’ 


Christmas is the touch of elegance. 


This is our collection of European decorations. Hand decorated, Old World shapes. 
The excellence of Bavarian and Austrian craftsmen, creating Christmas past. In the spirit of Christmas present. 
They bring to Christmas a tradition of beauty, mellowed with nostalgia. 


shiny BRIte’ 


Designed through a new technique from polyethylene film 
comes new luxurious holiday decorations. Vividly color- 
fast, non crushable, unbreakable and completely weather 
proof. 


= Permanent Showroom: 200 - 5th Ave. (Room 651) 
New York City. 

™ Monday, March 11th thru 15th, Statler Hilton Hotel 

(Room 254) 


CHRISTMAS DECOR BY... 


£ 
== 


The ‘“‘Poly-Fluff Story” was made possible by the invention of an 
amazing new technique in plastic film processing. With this unique 
process, colorful polyethylene film is fluffed into thick, soft, per- 
fectly formed shapes. Since polyethylene is generally known as 
“poly,” and the new processed material is fluffy in texture and 
appearance, it was natural to choose Poly-Fluff as a name for 
the product. 


From “Poodles to Kissing balls,”’ this startling new line of inexpen- 
sive but luxurious gifts are stealing the hearts of grownups and 
children alike. 


WATERPROOF... oc cececssesssssssse- Cleanable with a damp cloth 
NONCRUSHABLE ....................05:: see positively can’t be broken 
TOUURA BRU wesocosscrsiccwssstonsicnaiad _... retains sparkling beauty for years, 


completely color fast 
WEATHER-RESISTANT...... decorative items are ideal for outdoor 
use in any type weather 
NONALLERGENIC 
See complete line at our two permanent show rooms... in New 


York at 200 5th Ave. — Room 651 or in Fort Lauderdale, Florida at 
4050 S.W. 14th Ave. 


CONSOLIDATED PRODUCTIONS, INC. 


4050 S.W. 14th AVE. FORT LAUDERDALE, FLORIDA 33310 
PHONE 305 525-6719 
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| Christmas Shopping? > 
COME TO FABULOUS FRANKEL! < 


. Now showing the colossal, sensational Frankel collection of fabulous Christmas orna- Se Pr 
| ments and accessories. This year the collection is bigger, better and more profitable than RKC 
ever before, featuring our famous designs in an extraordinary range of items imported 
¥ from the world-over. Visit us soon or write today for our free, big, new Frankel catalog. Ke 


SPECIAL 


A. + 
Sipe ASSOCIATES, INC. 


202 FIFTH AVENUE, NEW YORK, N. Y. 10010 * AREA CODE 212 MU 7-3434 
321 So. Robertson Blvd. 1479 Merchandise Mor! 2937 Book Bldg. 50 N. E, 40th St. 
LOS ANGELES CHICAGO DETROIT Bay 6, MIAMI, 
Colifornia Wlinois Michigan FLORIDA 


See the complete Frankel Collection at 
our permanent New York, Chicago, 
Los Angeles and Miami showrooms or 
visit us af the show. 


AMERICAN TOY FAIR 
Statler Hilton 


Rooms 323A-324A-325A 
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AMERICA’S MOST BEAUTIFUL ARTIFICIAL TREES 


ROYAL TREES 


SEE THE 
MAGNIFICENT 
18 FT. 
SCOTCH PINE 


See the complete Royal Tree line for 1968 at 
INTERNATIONAL TOY & TRADE FAIR 


ROOM 55 1 ocen nasu suite) 


9 AM to 9 PMe N.Y. Hilton * March 10-14, 1968 


ROYAL 
POM POM 


ALUMINUM TREES 
2 FT. to 7 FT. 


Ever-popular all alumi- 
num favorite features a 
full glistening Pom-Pom 
on each branch. Branches 
are sleeved. With tripod 
stand. Flameproof. 


' 1344 W. 37th St. 


PACKAGED GIFT BOXES 
by BEAUTYBOX 


Year after year . . . after 
year... after year... 
after year, the Nation- 
wide leader in sales. 


@ Beautiful, multi-color 


DS-3X 
Package of 3 Shirt Boxes 


Plus many other packages 
for Christmas and year 
‘round selling. A “must” 
for every Gift Wrap dis- 
play. 


BETTER 


BOXES 
( BY B 
BEAUTYBOX 
A Package of 8 Boxes in one 


of 
LOWELL, MASS. 01852 


Metal Trees Division 


FAMOUS KEYSTONE CORPORATION 


ROYAL 
SCOTCH PINE 
PVC NEEDLE TREES 

2 FT. to 18 FT. 
Full, rich, lifelike, natu- 
ral green heavy gauge 
PVC needles. Color coded 
graduated branches 
packed fully formed. 
Complete with tripod 
stand. Flameproof. 


Chicago, III. 60609 


“JACK OBOB— 68” 
GIFT BOXED CORSAGES 
in self-service 
displays. All 


price ranges. 


@ WORN ON A COAT 
@ GIVEN AS A GIFT 


@ DECORATION FOR GIFT 
PACKAGES 


@ ORNAMENT FOR XMAS 
TREES 


NELCO PRODUCTS, INC. 


6W. 18th St., New York, 10011, (212) 675-4121-2 


You are cordially invited to attend Open House at 
our permanent showrooms during the Toy Show. 
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PLANNED PROGRAMS FOR 
EVERYDAY & HOLIDAY CANDLE SALES 


CREATIVE CAN- 
DLE IDEAS FOR 
EVERY OCCA- 
SION . . . PRE- 
SENTED To 
YOUR CUSTOM- 
ERS IN EYE- 
CATCHING 
PACKAGING 
and display 
racks, 


VISIT US AT THE 


CANDLES, 
INTERNATIONAL Gale 
TOY & TRADE FAIR y 
ROOM 331 


STATLER HILTON 


GURLEY CANDLE CO., 245 Seneca St., Buffalo, N.Y. 14240 


Illuminated “HOT ITEM” 
HOLIDAY 


DECORATIONS ave 8 
FIRE PLACE 
CANDLES, LAMP POSTS, AND CHIMNEY 
LIFE-SIZE SANTAS, Electric 


REINDEERS & SLEIGHS, 
NATIVITY SETS, et Choice of 3 Styles 
SNOWMAN © FP-1 Fire Place only 


plain carton 


@ FP-2 Fire Place only 
display carton 


TOY SHOW 


ROOM 1034—200 Sth AVE., N.Y.C. 


@ FP-3 Fire Place & 
Chimney display carton 


“GUARANTEED QUALITY 


AT PROMOTIONAL PRICES” Request details 


GENUINE 


a, " 
\ DAPOL g 
QUALITY (ortiane 
DAPOL PLASTICS, INC. FJ i niture (ES Be, 


Worcester 4, Mass. 
200 Lexington Ave., New York 10016 
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complete 
line 


FROM ONE SOURCE 


Hol y-lime 


Color wheels! Musical tree turners! Tree stands! 
A complete line from one source — HOLLY-TIME! W | 
All built and backed by Atlas Tool & Manufacturing Co. 
— famous maker of power lawn and garden care SEE US. AT THE 
equipment and home electric heaters. 
HOLLY-TIME means variety. Five color wheels... MARCH TOY FAIR 
four tree turners .. . for artificial trees from light Room 313 
aluminum to heavy Scotch Pines .. . five tree stands — ’ 
in a complete price range to fit every merchandising Hotel Statler Hilton 
and customer need from top quality models to a new 
low-end stationary stand that’s a real price competitor. iN Z| 


Offer your customers just what they’re looking for = 
with HOLLY-TIME — the line that practically makes the | | 
sale for you. HOLLY-TIME also helps cinch other Ho ly ime PRODUCTS 
important holiday sales, to build your season’s profits 
fast. 


This year, do it the easy single-source way. 
Order HOLLY-TIME now. 


Manufactured by 
ATLAS TOOL & MANUFACTURING CO. 


5151 Natural Bridge Ave., St. Louis, Mo. 63115 
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TAKE IT EASY...LET UNION WADDING 
TRIM YOUR WHOLE TRIM-A-TREE SHOP! 


Now just one order filled by Union Wadding fills your whole shop with everything 
a Trim-A-Tree business needs-except lights and ornaments. Makes things easy, 
doesn't it? Union Wadding purchased the Art-Rite Products Company, manufac- 
turers of icicles and garlands, for just that reason. Already, these two companies 
together can fill your whole Christmas order easily . . . beautifully. Just call your 
Union Wadding representative . . . for everything! 


UNION WADDING COMPANY PAWTUCKET. RHODE ISLAND 02862 W 


25 


HUB FLORAL CORPORATION 


15 SLEEPER STREET _ 
BOSTON, MASSACHUSETTS 02210 > 
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Don’t miss Criterion-Commodore’s 
exciting new line of 


at the Toy Fair. 


Cres 


STATLER HILTON HOTEL 
ROOMS 301A-303A-309A 


GOLDEN-TWE 


poor RINGER 


CHRISTMAS 
DECORATIONS. 


PACKAGE TIE-ONS 
NATIVITY SETS 
LIGHT SETS 


POLISHED BELL 
DECORATIONS 


GLITTER LINE 


HOLIDAY BRASS 
CANDLE HOLDERS 


Murray A. Damast * Abraham Damast 
SEE OUR NEW LINE OF TOYS y 
Friction Toys ¢ Novelty Dolls * Stuffed Animals Eddie Biller * Gabe Esterman * Mort Allan 


Party Favors @ Spurs © Sheriff Badges ¢ Jail Keys Oscar Steinberg * Saul Lewis 
Ray Gerraughty * Jack Lask * Sharon Hall 


Criterion-Commodore Mig. Corp., Inc. 


3913 Second Avenue, Brooklyn, N. Y. 11232 * (#212) 788-2030 
New York Showroom: 16 West 23rd Street, New York, N.Y. 
WESTERN DIVISION & SHOWROOM — 1206 South Maple Avenue, Los Angeles, Calif. Suite 642-646-650 » (213) 747-9275 
CANADA DIVISION & SHOWROOM — 3508 Albert Street. Montreal, Canada. + (514) 935-7379 
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68 
CHRISTMAS _ 
MAGIC 


vis by Onrasensd 


DURING THE AMERICAN TOY FAIR IN NEW YORK SEE US AT 
DUDWICK-SHINDLER ASSOCIATES, 200 5TH AVENUE, ROOM 1173 


_ REPRESENTED THROUGHOUT THE COUNTRY BY THE FOLLOWING REPRESENTATIVES. | 
ARTHUR BOWEN..... BS ee, x 2850 Lebanon Rd., Nashville, Tenn. 
DUDWICK-SHINDLER ASSOCIATES case 200 5th. Ave., Room 1173, New York, N. Y. 

' CHARLES HEXTER. é a .......Box 2301, Little Rock, Ark. 
JOE M. HOCKFIELD i) a a eee ..1201 North St., Durham, N.C. 
KAHN & COMINGS........ hes cows : .. 1206 Maple Ave., Los Angeles, Cal. 

, EMERY NEALE CO....... aOed . .....645 S.E. Ankeny St., Portland, Ore. 

_ O'NEIL-WEISS and SANTA CLAUS... Suite 1478 Merchandise Mart, Chicago, Ill. 
SCOTT ENTERPRISES eee .....P. O. Box 483, Minnetonka, Minn. 


PYRAMID MILLS, Co., INC. 


“A Division of Rauch Industries” 
BESSEMER CITY, N. C., U.S.A. 
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For the 
100th time 


por, As we start our 100th 


year of business, let us repeat 
our pledge of service. 

Quality—America’s finest 
Christmas decorations, stylish, 
beautiful, and always new. 

Variety—A complete line 
of tree trims, including tinsel 
garlands, icicles, glass tree 
ornaments, etc. 

Delivery—Dependable 
delivery as promised to insure 
adequate stocks for profitable 
selling. 

Honored season after 
season, it has earned your 
support and our position as 
America’s leading 
manufacturer of tree trims. 
Thanks . .. may we send you 
our new full-color catalog? 
Visit us or write. 


The George 


Franke Sons Company 
641 West Saratoga Street 
Baltimore, Maryland 21201 
Phone: (301) 539-2191 

For information, prices, 
and permanent displays, see 
us during the Toy Show at 
Room 1173, 200 Fifth Avenue. 


Dudwick-S hindler Associates 
200 Fifth Avenue—Room 1173 
New York, New York 10010 
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SOUTHWEST 


While no big increases in Christmas decorations 
were reported here, Christmas, 1967, was every 
bit as good as was 1966, which in itself was a good 
year. Trees, lights, tree ornaments, paper decora- 
tions and centerpieces are some of the categories 
buyers reordered. 

Department stores did an especially good job with 
trees, and found customers going for the green 
ones. A major Dallas department store reported its 
best tree was a SEVEN-FOOT, LONG-NEEDLE SCOTCH 
PINE with the new fir look, followed by SIX-FOOT 
CEDARS, with downswept limbs. A Fort Worth de- 
partment store did well with both ALUMINUM 
FLOCKED TREES and six-foot SCOTCH PINES with 
snowtips. Price ranged from $9.98 to $22.98. In 


By PAULINE NEFF 


a region-by-region analysis of market sales during the 


past season in decorations, lights, trees and gift wrap 


the chains and drug stores, trees moved slowly, and 
the aluminum outsold the green. 

The big thing in light sets this year was MINIA- 
TURES. All retailers here reported best sales in the 
plain rather than fancy strings of indoor-outdoor 
miniatures. Best length was the seven-foot string, 
though the 15-foot was coming on strong. Also 
selling well were the regular C-714’s and 91/’s, 
especially in the 50-foot length. 

The fast movement in trees caused a correspond- 
ing interest in TREE ORNAMENTS. In chain stores, 
customers went for the PLAIN BALLS in bright 
rather than pastel shades of green, red and gold. 
NOVELTY FIGURINE ORNAMENTS in the shapes of 
dwarfs and Santas were as good. In department 
stores, the decorated GERMAN IMPORTS from 39¢-$4 
were best. Also good were the solid color glass 


what’s new for christmas? 


novelty 
sales 
showroom 


room 1312, 200 fifth avenue building 


one stop where you can shop 


Fn 


a complete line 
indoor & outdoor nativity 
and christmas specialties 


all electrified units carry UL approved tag 


judith novelty sales co., inc. 
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decorations 


show room #1312 200 fifth ave., n.y. 10010 
212/243-2303 
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shiny brights and novelties. Styling most preferred 
this year in ornaments was the Americana or Vic- 
torian look, it was said. 

As Southwesterners made ever more elaborate 
their outdoor home docorations, VINYL LIGHTED 
FOUR-FOOT SANTAS WITH SLEDS AND REINDEER were 
good. Door pieces in shapes of plastic angels and 
Santas got good response, while door covers were 
not as strong as formerly. 

For inside the house, PAPER DECORATIONS such 
as foil sunbursts and glitter gold items were good, 
along with garlands in green and gold. Both ready- 
made and custom centerpieces sold briskly in a 
$3-$12 price range. Best style for some depart- 
ments stores was a topiary tree with satin balls. 

In Christmas novelties, Nativity sets in a $12 


price range were best. One department store buyer 
complained that the higher-priced Nativity sets she 
ordered never arrived—so the $12 figure had to be 
tops for her. The decorated RED FELT STOCKINGS 
performed better than the acrylic plus, and burlap 
was very slow. Miniature musical trees, angels and 
pixies were good at one store. Chains reported in- 
terest in do-it-yourself materials such as AEROSOL 
snow. 

Customers seemed to be trading up on gift 
wraps. FOIL PAPER was still the best seller, and 
there was more interest in planned coordination. 
While one department store found the assorted 
packages were better than the single rolls, others 
noted the trend toward SINGLE CUTTER BOX ROLLS 
in the $1-$3 range. Even in these stores, however, 


Christmas Lights 
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collection of Decorative lights... 
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SCOTCH PINES 
2 
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styrofoam 


The home of 
styrofoam 


Modern Miltex. 
America's largest 
fabricator of styrofoam 
Christmas decorations. 


Complete package 
assortments for 
self-service 
departments. 


Wide range 
of styrofoam 
shapes and 
novelties. 


| MODERN MILTEX CORP. 
280 E. 134th St., New York 10454 


New York Showroom: DUDWICK-SHINDLER ASSOC., INC., 
200 Fifth Ave., Room 1173 

Other Showrooms: EDDIE PARKER SALES, 
1200 Trade Mart, Dallas, Texas. 

O'Neil, WEISS & SANTA CLAUS, 1478 Merchandise Mart, 
Chicago, III. 
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customers were buying “matching” ribbon and tie- 
ons, as displayed by the stores. Big five-roll multi- 
packs at $1.50-$2 were also good. 

In ribbons, YARN was creating lots of excitement. 
But TRADITIONAL RIBBON was also so good that one 
department store sold out of the 34-inch red. An- 
other department store found interest in the new 
flocking and velvet-tone finished ribbon. 

Red, green and gold appeared to be the best 
Christmas colors in 1967. But the blue-green com- 
bination was still good. In gift wraps, customers 
went for off-beat pastels—and even more daringly, 
for black. 


NORTHEAST 28, tom o'Hara 


A general trend toward better items at better 
prices is seen in Christmas decoration sales 
throughout the Northeast. 

In all categories, high-style merchandise was re- 
ported as arousing greater degrees of consumer in- 
terest. Variety chains were the only exception to 
this where the concentration was kept on “bread 
and butter” merchandise. In those units, colors in 
all categories tended toward the traditional, with 
high-fashion being stocked on a minimum basis. 
Variety units, however, reported a rise in their 
price lines due to increased space rates for freight. 

In artificial trees, a hot retailer was the BLUE- 
GREEN at $25. Keeping close pace was the GREEN 
ScoTCH PINE at the same price. The SOFT-NEEDLED 
ScoTCH PINE was also reported good. Sources re- 
ported that ALUMINUM items and various type of 
“way-out” trees trailed the conventional items, but 
were still money-makers. In general, best-selling 
colors were the blue-greens and similar colors har- 
monizing with conservative home decor. Pricing 
structures for all styles showed a definite rise over 
prior years. 

Novelties over-all were reported as being ‘“‘very 
good.” In contrast to trees. the accent seemed to be 
en non-traditional items. PIXIES, ANGELS and SAN- 
TAS were acclaimed particularly. 

MIDGET LIGHTS were reported the leader in their 
field, with a curious style emphasis being reported. 
Customers were said to be more open to sales sug- 
gestions than in previous years. One retailer sum- 
med it up thusly: “People bought whatever we dis- 
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played. Colors didn’t seem to matter so much. 
Everything in miniatures went.” 

In INDOOR HOME DECORATIONS, the sales pendulum 
swung toward the traditional. BULKY GARLANDS for 
decorating around house doors were reported the 
outstanding item in this category. 

Again, traditional raced ahead of the field in 
OUTDOOR DECORATIONS. WREATHS, in particular, 
swung back to the old-fashioned orientation. Best- 
selling category was said to be $5 to $10 with cheap 
items being left behind. 

In GIFT WRAPS, the better-class items were the 
fastest movers. Although traditional held its own, 
the high-fashion lines were reported leaders in this 
category. JUMBO ROLLS, and MULTI-PACKS at $2, 
were noted quite popular. RIBBON moved right 
across-the-board, with the demand for high-style 
cropping up here, too. 


Candles 


Capri leads the way 
from displays to sales 
action in candles for 
Halloween, Thanks- 
giving and Christmas 


MIDWEST 


BY PHIL UNGERER 


Christmas, 1967, was extremely good for pur- 
veyors of decorations and accessories throughout 
the Midwest. 

ARTIFICIAL TREES: The trend is toward the REAL- 
ISTIC-LOOKING TREE. The highly decorative tree has 
taken a slump. The BRUSH-LIKE SCOTCH PINE con- 
tinues, as in past years, to set the pace. At least 
75%, according to best estimates, of all artificial 
trees sold throughout the Midwest represent the 
green, highly realistic Scotch pine. 

The Midwest continues to hold some special fa- 
vor for the FLOCKED ScoTcH PINE, It’s estimated 
that about 5% to 10% of sales fall into this cate- 
gory. The flocked tree continues to hold out in the 
Midwest. 

The SEVEN-FOOT MODEL continues supreme, and 


CANDLE COMPANY 


@ 
. Hostess 
Enfértaininent 


New from Capri, The 
Hostess Entertainment 
Center, with color coor- 
dinated party items for 
holiday entertaining 


7070 Colonial Hwy., Pennsauken, New Jersey 
IN NEW YORK: THE TOY & TRADE FAIR, Booths 76 & 77, Hilton Hotel and DUDWICK-SHINDLER, Suite 1173, 200 Fifth Ave. 
Kansas City, Mo.: Merchandise Mart e Portland, Ore.: 4461 S.E. 24th St. 


March 1968 


33 


continued 


the average price has edged up to $40. Just two 
years ago, the average was $19.95. 

Ornaments: The volume business still lies with 
the SHINY, PLAIN BULB, with color preference run- 
ning (top to bottom) from red, gold, blue through 
to green. Price plays a big part in the movement 
of ornaments. The satin finish bulbs, retailing from 
around $1.59 and up per box, are still behind the 
shiny, plain items for under $1. There is, however, 
according to a majority of buyers, a TREND TO THE 
ONE-PRICE PACKAGE, including the satin finish. 

The highly decorative ornament continues to 
grow in sales, but the volume still holds with the 
plain color. 

Garlands showed a definite trend to higher ticket. 
The price spread between low-end and high-end is 
reflected in $1 and $3 retail prices. Many buyers 


indicated they had been sold on low-end as a big 
volume mover, but were tending to switch their 
thinking because of results in 1967. As one summed 
it up, “we had almost as much volume with the 
$2.59 and $2.99 garland last year as we had with 
the 98¢ and $1.59 the year before.” 


Light strings: The MINIATURE LIGHT STRINGS 
continue to sweep to new sales records everywhere. 
But there is a definite correlation between sales of 
artificial trees and miniature strings. If the store 
is big in artificial trees, the miniature light strings 
outsell the regular size by at least five to one. But, 
says one buyer for a large department store chain, 
he never forgets that 30 to 40 million live trees 
are sold every year—and, invariably, the buyer 
for a live tree prefers the regular size lamp. 


STYROFOAM 


NEW SHAPES 
PLANNED TRIMMINGS 


ORNAMENTS FOR HANDY-CRAFTERS HAND MADE ORNAMENTS 


Models... Kits... See thru packs . . 


to miss seeing our 1968 planned creations 


20 Salesmen to serve 


you coast to coast 


1609 N. WOLCOTT AVE. 
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1968 MERRI-CRAFT™ 1968 
CHRISTMAS DECORATIONS 


DECORATING SUPPLIES 
DOMESTIC AND IMPORTS 


SATIN TREE ORNAMENTS 
NEW COLORS 
PLANNED TRIMMINGS 


. Color coordinated headers — Racks — Tray merchandisers. 


CREATORS AND MERCHANDISERS OF: Sparkle pop-outs, Push-in jewels, Clear plastic hangers, Short pearl 
and gold pins, Packaged paper seals, Transparent packaged jewels. 


It will pay you to come in and discuss the value of a planned Christmas department program. . . . You can't afford 
TOY FAIR—STATLER HOTEL—ROOMS 350-351-353. 


New York Showroom 


Lerner-Corwin & Co. 
200—5Sth Ave., Room 910 


Write For FREE Catalog "TN" 


NESBIT INDUSTRIES, INC. 


CHICAGO, ILLINOIS 60622 
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Prices will continue to edge up in light strings 
in 1968, reflecting a 12% to 20% high in price in 
1967. Buyers point to the long-running copper in- 
dustry strike as sufficient reason to look for higher 
prices in 1968. 

NovVELTIES: Pixies showed a drop in sales in 67, 
as did some of the farther-out items. About the 
only trend some buyers were willing to admit to 
is a return to traditional religious motifs. 

Gift wrap and ribbon: The trend is away from 
the psychedelic colors and the far-out modern de- 
sign. Red and green predominate, and Santa is 
everybody’s favorite. 


WEST COAST 


Christmas decorations soared over projected fig- 
ures in 1967, and enthusiastic buyers throughout 
this area are confident that cash registers will ring 
just as consistently this year during, as well as 
preceding, the Yule season. 

The SNOW FLOCKED ScoTcH PINE with hard 
needles will be the most popular seller (the seven- 
footer tops sales at present, but a concentrated 
effort will be made to induce the public to trade up 
to the seven-and-one-half footer). The six-foot tree 
is being used primarily for promotion purposes. 
Top color appears to be BLUE-GREEN, and price 
ranges from $15 to $20. ALUMINUM and VINYL tree 
popularity is on the wane. Do-it-yourself flocking 
kits are gaining strength here, due in part, to the 
absence of snow. The SOFT NEEDLE PINE in upswept 
and downswept versions is expected to get nods of 
approval. The consensus was that the trend is 
toward a more natural tree, competition forces 
prices down, so the consumer gets a better product 
for less money. Boutique stylized table-sized trees 
continue to get heavy play for display in restau- 
rants, offices, commercial areas. 

In lights, the MINIATURES will again dominate the 
indoor and outdoor scenes. Individual U/L ap- 
proved TWINKLERS with 20 to 30 lights on the string 
are selling from $1.99 to $2.99. Big movers are 
standard C7l% sets, and angels as well as Santa 
Clauses with 10 lights to the set are big winners. 
Regular OUTDOOR LIGHT sales are slightly off. The 
EXTRA-FANCY REFLECTORS are going well in the 
better department stores, but sales are spotty in the 
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© Stockings 
© Tree Topps 


Write for catalog of full line. 
Visit our Showroom Room 264 Hotel Statler Hilton 213A 


TRIMIMIN TIME 


COOPER CREATIONS 
Division of Light Mfg. Co., Inc. 
Office & Factory: 33-34th Street, Brooklyn 32, New York 
Showroom: Room 264, 200 Fifth Avenue, New York, N.Y. 10010 
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OUR 42nd YEAR OF 
® QUALITY 
@ SERVICE 
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@ ILLUMINATED CHRISTMAS DECORATIONS 
@ STANDARD LITE SETS 
@ MIDGET LITE SETS 


BE SURE TO VISIT 


NOMA LITES 


A NAME YOU CAN TRUST 


Room 619 
200 Fifth Avenue New York, N. Y. 
During Toy Fair—OR ANY TIME 


RENE D. LYON CO., INC. 
See Us During The Toy Show at... 


The International Variely Merchandise 
Toy and Trade Fair I Fair 
New York Hilton Hotel Y! Sheraton Atlantic Hotel 
Morgan Suife "B” Room 336 
Visit us in our pleasant, comfortable New York 
Showroom located in the Gift Building. 
We have expanded our entire Christmas deco- 
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Holiday Pixies, Santas 


Musical Novelties 


Acefate Hanging and and Dolls 
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Tinas Christmas Tree Lights 
Beaded Garlands 


Do-it-yourself “pick or 
stemmed” accessories 
Decorative Free Birds 


Ratfan Basketware 
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Write for our 1968 Color Catalogue 
showing our full lines 
Gift Building 
New York, N.Y. 10010 
Phone (212) 684-1768 


Rene D. Lyon Co., Inc. 
225 Fifth Avenue 
Lower Level Room #7 
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lower-priced stores. Light sets from Hong Kong 
and Taiwan are being ordered much heavier be- 
cause they are priced less, but represent quality. 
OUTDOOR TWINKLE AND STATIONARY sets are wea- 
therproof and have permanent contact replaceable 
push-in bulbs. The C914 outdoor set with 50 bulbs 
on the string has the “in” look. 

Satin wrapped ornaments are being bought 
heavily. Other popular sellers are different colored 
pastels, and gold. Glass ornaments imported from 
Germany in the basic Christmas colors are expected 
to rack up huge sales. Sales should be helped by the 
fact that packaging has been improved (four and 
six ornaments to the box instead of 12, as before) as 
well as prices ($1 to $3). Teardrop sales have 
leveled off. 

Plush Christmas stockings took the play away 
from flannel. The mini-boot should again prove 
ideal as a small personalized gift that can be hung 
on the tree, mantel, or door. 

Buyers expressed interest in Santas, half-round 
trees and styrofoam canes as door decorations. 

Excellent year round climatic conditions jacked 
up outdoor display sales (merchants really don’t 
like to stock them, however, as they take up so 
much room). Plastic candles, choir boys, Santas, 
reindeer and Nativity sets are generating great 
interest at this point. 

Indoor Nativity sets showed more strength last 
Christmas, but sales records did not match those set 
in ’63, ’64, ’65, and ’66. It was predicted that non- 
musical Nativity sets in the $5 to $10 price range, 
and musical sets selling from $15 to $25 would go 
fastest. Painted natural tone finish will be preferred 
over gold. It was conceded that Italian and Japanese 
creches are superior in details. 

Traditional holly, basic garlands and ingredients 
for do-it-yourself centerpieces (pine, cedar, cones, 
angel figures) are expected to be good. 

The “in” look in novelties appeared to be veering 
toward pixies, hanging snowmen, packaged ties. 
Also, musical Santas, angels, trees. Novelties are 
being color coordinated to blend with the Christmas 
tree. 

Most popular wreaths eyed by buyers appear to 
be HOLLY (berries and bows), which is made of 
polyethylene and retails from $1 to $5. 
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Paper Novelty Manufacturing Co., Stamford, Connecticut and Toronto, Canada Printed in U.S.A. 
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Retailing from 
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20 Brand-new items 
—and 65 others! 

And when they look like this, 
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STANDING CANDLES 
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DOOR AND WALL 
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DOOR AND WALL PLAQUES FIGURES 
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(and rest of the year, too) 
in these other catalogs of 
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Handsomely sculptured wall accessories with 
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replicas of costly brass or wood counterparts. They 
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Factories: Ruston, La. ¢ Batesville, Miss. * Scranton, Pa. « Bristol, Pa. 


The newest Sensation from the Permanent Tree Craftsmen 
... Aluminum Specialty. 


Angled long needles of Highly Flame-Resistant Poly Vinyl 
Cloride plastic, surround each branch. A maximum amount 
of vinyl is used to fill the branch from end to end! 


The newest and by far most realistic look is achieved by the 
natural angle or slant of each needle — just as Mother 
Nature intended. . . . Not an imitation Brush look! 


Look to the complete line of EVERGREEN “PVC” SCOTCH 
PINES for Value, Quality and unbelievable REALISM! 


EVERGREEN “PVC” .. . The Trees With the 
REALISTIC TOUCH! 


New EVERGREEN 
ANGLED needles 
have a NATURAL 
look and touch! 


OLD FASHIONED 
Brush Style looks 
and feels imitation! 


The newest Sensation from the Permanent Tree Craftsmen 
... Aluminum Specialty. 


Angled long needles of Highly Flame-Resistant Poly Vinyl 
Cloride plastic, surround each branch. A maximum amount 
of vinyl is used to fill the branch from end to end! 


The newest and by far most realistic look is achieved by the 
natural angle or slant of each needle — just as Mother 
Nature intended. . . . Not an imitation Brush look! 


Look to the complete line of EVERGREEN “PVC” SCOTCH 
PINES for Value, Quality and unbelievable REALISM! 


EVERGREEN “PVC”... The Trees With the 
REALISTIC TOUCH! 
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WREATHS and GARLANDS 


NOW ALUMINUM SPECIALTY OFFERS A COMPLETE 
LINE OF 32 STYLES AND SIZES WITH TOP QUALITY 
IN ALL PRICE RANGES! 


Evaygreen 


POLYETHYLENE 


ON DISPLAY : ROOM 1150, 200 5th AVE., NEW YORK, N.Y. 


ALUMINUM SPECIALTY CO. manitowoc, wisconsin U.S.A. 


continued from page 36 


Trend this year is toward heavier, or lusher, tin- 
sel garland (single ply garland is being used for 
display in store promotions) that won’t just be 
used on the tree, but walls, windows, fireplaces, 
stairways. Italy, West Germany and Austria are 
getting a fair share of this market. Popular trend 
is toward the wider three-inch diameter in larger 
boxes. The hanging metallic acetate burst effect— 
originally used extensively—for store displays— 
now is being adapted to the home. 

High-fashion colors will again dominate the gift 
wrap field (red, green, gold, silver, avocado green). 
Prices: flat wrap (35¢), cutter box ($1.95), rolls 
(59¢ and $1), ribbon (25¢, 35¢, 50¢ and $1 assort- 
ments), and ready-made bows (29¢). 

More and more promotional hardware and house- 


ware outlets are entering the Christmas decoration 
business because they can afford to devote space to 
these items at that time of the year. 

Manufacturers of Christmas merchandise 
throughout the nation make it a point to introduce 
new products in California first because this state 
is a style as well as pace-setter, and the market calls 
for more expensive items of quality. 


SOUTHEAST By [ONE PHILLIPS 


1967 was the year of the mini-light, the import 
and the traditional tree in the Southeast. 

In other words, MINIATURE TREE LIGHTS, IMPORTED 
ORNAMENTS and SCOTCH PINES, rather than ALU- 
MINUM trees, emerged as sales leaders when all was 
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Complete line of floor and counter racks 
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Harry Kaufman Co., Inc. 
200 Fifth Avenue Room 763 


MANUFACTURERS OF AMERICA’S FINEST 
QUALITY OF CHRISTMAS LIGHTING PRODUCTS 


PARAMOUNT - PENNANT - GIBRALTAR 
305 RIDER AVENUE, BRONX, N. Y. 10451 
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said and done. 

In general, the traditional colors were still the 
most popular ones, for decorating. 

The four-ft. and seven to eight foot ScoTCH PINES 
were the apparent best sellers in trees, but a spokes- 
man for a Richmond department store noted a great 
demand for two-footers to send to servicemen in 
Vietnam. 

MIDGET LIGHTS practically cornered that market 
this time around. The Southeastern merchandise 
manager for a nationwide chain of variety stores 
noted that the demand for the MINIATURES was even 
cutting into the market for OUTDOOR SETS. 

It was a very poor year for OUTDOOR DECORATIONS 
according to reports from all areas. This could pos- 
sibly have been due to the fact that little emphasis 
was placed on them by retailers, noted one buyer. 
Replacement parts seemed to dominate the sales in 
this category. 

WrEATHS—the more natural looking the better— 
held their own as the most popular door decorations. 
Door sprays also did well in department stores. A 
variety store spokesman reported that ELECTRICAL 


Visit the 
“WINTER” WONDERLAND 
OF CHRISTMAS TREES AND 
DECORATIONS 


Showing the lines of the following Manufacturers and Importers: 


« ARTIFLOR MFG. CO. + JUDITH NOVELTY— 

+ BERMAN-ANDERSON See Re cdse! 

* HOLIDAY PRODUCTS + MACE PLASTICS CORP. 
» THE THOMAS CO., INC. 


SS 
H. M. WINTER & ASSOCIATES 
6248 N. Pulaski, Chicago, III. 60646 
Phone: 282-2727 Area Code 312 


4 Our Headquarters for Toy Fair—Statler-Hilton Hotel J 
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General International Lites Corporation 


Proudly SY a 


the exclusive United States representation of Asia Electric 
Industries Corporation of Taiwan, Manufacturers of “JEWEL- 
LITE” the sets with the 3 year written guarantee. 


830 workers in this modern efficient plant are working the year around to supply 
you with the quality midget lite sets you need. 


SEE THE FULL LINE OF 
JEWEL-LITE NON ULL. LITE 
SETS AND ALSO 
UNDERWRITERS 
LABORATORIES APPROVED 
INDOOR & OUTDOOR 
SETS AT THE TOY FAIRS. 


Exhibiting at: 
AMERICAN TOY FAIR 
STATLER HILTON HOTEL 


GENERAL eos 


18TH INTERNATIONAL TOY FAIR 


INTERNATIONAL ee ania HILTON HOTEL 
LITES CORP. N.Y. SHOWROOMS: 


421 Bell St., Terminal ROOM 407 
Seattle, Washington 98121 1107 BROADWAY 


‘ AF ONE LLGWT GOES OUT THE OTHERS REMAIN LIBKTED 


O'Neil-Weiss & Santa Claus Bill Sweet Mr. John Lee 
1478 Merchandise Mart 1478 Merchandise Mart Smyrna, Tennessee 
Chicago, Illinois Chicago, Illinois Phone: 459-3212 
. ‘ Phone: 527-3220 
Phone: 527-3220 " Kee Lee Co. 
Mr. Millard Pretzfelder 2720 Nolensville Road 
" ‘ 1846 Mershon 
Mr. Dick Weiss 5 he P.O, Box 8931 
Ann Arbor, Michigan Nashville, Tenn 
. 1478 Merchandise Mart Phone: Paes , Tenn. 
Chicago, Illinois Nathan Weiner & Associates ; 
Phone: 527-3220 2201 Grand Avenue Sheldon Co. 
Kansas City, Missouri 827 Raleigh St. 
Mr. Jack O'Neil Phone: Greensboro, North Carolina 
6321 N. Burncrest Court Mr. Thos. T. Yoshimura Mr: devin A, Mon 
- sae A . Morgansfern 
Z Peoria, Illinois ale Tene 821 Raeih 
Phone: 691-3684 i reensboro, N.C. 
ait Ney Phone: 919 274-4168 
| Mr. George Frank Robert P. Waferman Co. Sandy Kobrick aes 662 er Gil Corle 
3 y Co. 
| 1107 Broadway 275 Spiers Road 2430 W. Daphne Rd. Dallas Trade Mart A2\ Bell Street Terminal 
| New York, New York Newton Cenfre, Mass. Milwaukee, Wisc. Dallas, Texas Seattle, Wash. 98121 
Phone: WA 9-0462 Phone: 332-5268 Phone: 352-9475 Phone: Phone: MA 3-0934 
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Ho! Ho! Ho! 


Complete line of miniature Trees and 
Wreaths dramatically display packaged. 


New York Toy Fair at 
Statler Hilton Hotel 
Room 141 


Since 1891 


ARTHUR W. HAHN CO., INC. 


199 Lafayette Street, New York, N.Y. 10012 
Tel. (212) CA 6-0380 Write or call for Catalog 
| 


if you would | 


like to see what 
SANTA'S WORLD 


looks like— 
come visit our 
SHOWROOM 

a most exciting 
experience C 


IT'S THE TALK 
OF THE TOWN! 


Step into the new world 
of Christmas enchant- 
ment...today! In our new 
10,000 sq. ft. headquar- 
ters you will see Amer- 
ica's leading line of 
Christmas and party 
decorations. We guaran- 
tee you a buying thrill 
you will truly remember. 
Remember... 


Santa's 
World 
uf 


KURT 


S. 
7\b) a 4 2¥m| KURT S. ADLER, INC. 


1107 Broadway, New York, N. Y. 10010 
| N C. Phone: (212) 924-0900 


CONVENIENT STREET FLOOR LOCATION 
IN THE HEART OF THE MARKET 


Kurt S. Adler's 
“Santa's World”. 
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DOOR DECORATIONS were out mainly because of the 
difficulty of working out a way to plug the decora- 
tion in and still close the door. 

The PLAIN OR DECORATED BALL was still the most 
popular ornament in variety stores. Department 
stores noted great success with ornaments in the 
shape of SANTAS, ANGELS, SPACEMEN, MUSICAL IN- 
STRUMENTS, FRUITS and a variety of other things. 
Imports dominated here. The fact that imports are 
less fragile than formerly was the case has added 
in their success, said one buyer. 

Wide GARLANDS of a variety of types were good 
sellers. One department store reported that SILVER 
GARLANDS were by far the most in demand, but 
there didn’t seem to be a trend in this direction. 

NATIVITY SCENES continued to be in good de- 
mand. One department store represeutative said 
that he did much better with $25 sets than with 
lower-priced ones. Another said the $10 category 
was best for him but that he sold out of the limited 
number of $40 scenes that he purchased. One chain 
of variety stores also had good success with door 
decorations with religious motifs. 

NOVELTY ITEMS went well once more this year. 
Wide tinsel was bigger this year. 

If customers seemed a trifle reluctant to switch 
from traditional to high-fashion colors in their 
decorations, quite the opposite was true in gift 
wrap. Both variety store and department store 
representativs reported that the trend here was to 
high-fashion colors. METALLIC AND FLOCKED papers 
were still holding their own, but whimsical designs 
were equally so. 

Rolls of paper far outstripped flat packs in buying 
popularity. READY-MADE BOWS all but replaced 
spools of ribbon in customer demand. Seals were 
passé, and stick-on tags did better than those with 
strings. 

In variety stores, the PRE-PACKAGED ROLL ASSORT- 
MENTS were the best sellers, but department stores 
reported that they had their best success with 
individual rolls. Shoppers in both places seemed to 
consider quality more than price, retailers observed. 

Most of the year’s gift wrap business is done 
during the Christmas season in the Southeast. Esti- 
mates of percentage of business done in that period 
ranged from 50%-75% of the year’s total volume. 
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Christmas decorations—the unbreakable kind 
BRADFORD NOVELTY CO., INC. 200 Fifth Avenue, New York, N.Y. 10010 
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Ed Greene and Miriam Tolin trade ideas on the 
best decor for a tree blooming in Brooklyn. 


Christmas trees—and how they 


+ 


@ There's 
Brooklyn. 

Of course, there is always some- 
thing new in that busy borough. 
But this newness has to do with 
Christmas decorations, and the 
people doing it are Miriam and 
Manny Tolin. The neighborhood 
they are doing it in is largely 
Jewish and Italian, and both cul- 
tures offer to the Tolins some 
unique opportunities for Christ- 
mas decorations retailing. 

Throughout the year, the Tolins 
operate a 30-year-old, major-scale 
“five and ten’’-type variety store. 
Two doors away, opening in early 
August and closing in mid-Janu- 
ary, is their trim-a-tree shop, a 
neighborhood institution for the 
past 18 years. Its fame has spread 
—even as far as Italy. 


something new in 
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They're selling trees and decorations in a different 


“Last year,” states Miriam To- 
lin, ‘we were shopping for Christ- 
mas lines in Italy and we dropped 
in to see some friends. Would you 
believe it? In their house we saw 
ene of our imprinted shopping 
bags.” Apropos of this is the To- 
lins’ statement that among their 
customers are many Italian im- 
igrants referred to the store at 
holiday time by local residents. 

But what are the Tolins doing 
that’s new? Here are a few items. 

“The only way an independent 
retailer can beat out the depart- 
ment stores where Christmas 
decorations are concerned,” states 
Miriam Tolin, “is by careful selec- 
tion of a variety of highly indivi- 
dualistic items. Our customers 
come in every year and ask 
‘What’s new? What have you got 
we can’t get anywhere else?’ 
We've got to have it for them. 
They’ve become accustomed to 
getting items like that from us 
for 18 years now.” 

A good part of the Tolins’ 
operation is geared to the fact 
that many of their customers save 
staple Christmas decorations 
from year to year. “What they buy 
from us are the new items. That’s 
where individuality of lines comes 
in again. We’ve got to really keep 
up with trends.” 

One of the most unusual aspects 
of the Tolin operation is its 
“Christmas catering” service. 
This not only applies to homes 
where milady wishes advice re- 
garding the blending of Yuletide 
themes into home decor, but also 
to neighborhood bars, restaurants 
and other types of small retailers. 

“You’d be surprised,’ points 
out Manny Tolin, “how many 
local businesses need advice in 
decorating for the holidays. They 
come to us and we advise them, 
select their lines and aid where 
we can.” This developing aspect 


of the Tolin’s business has added 
considerably to their neighbor- 
hood stature and served as a pri- 
mary source of word-of-mouth 
advertising. 

Another area in which the To- 
lins function is that of Chanukah 
decorations. There has been an 
increase, it was stated, of interest 
in using certain types of decora- 
tions during the Jewish holiday 
season. 

However, not all the Tolins’ 
customers come from the immedi- 
ate area. Many are reported to be 
residents of upstate New York 
and New Jersey. ‘They come to 
visit relatives around here during 
the holiday season and they do a 
lot of their Christmas decorations 
purchasing while they’re here. 
Over the years, they’ve gotten 
used to us, and we to them.” Also, 
add the Tolin’s, many of their 
present customers are the chil- 
dren of “regulars” who started 
doing business with them in their 
adjoining variety store years ago. 

The Tolins feature the complete 
trim-a-tree shop. Lines carried 
are wide and deep, and there is 
heavy stress on novelties. “Last 
year, we did more in small novel- 
ties than ever before. Over-all, 
also, it was the best year we ever 
had.” 

The U-shaped shop categorizes 
all merchandise and maintains 
the various subdivisions by means 
of cross-referenced signing. Traf- 
fic naturally circulates through 
the U-shaped single aisle to the 
rear where a number of Christ- 
mas trees are maintained on a 
raised dais. These latter are 
decorated for the Tolins by Ed- 
ward Greene, a professional de- 
signer for the Paper Novelty Mfg. 
Co. 

“This past Christmas,” notes 
Miriam Tolin, “we sold every 
Christmas tree we had, decora- 
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grow in Brooklyn 


way in the borough across the bridge. The accent is novelty—and profits are up. 


oh 


Manny Tolin points out some gift wrap features to Ed 
Greene as distaff half Miriam observes. Tolin display is fully 


tions and all. We found it’s the 
tree that makes all the difference. 
How you dress it is what counts. 
That’s our primary profit factor.” 

The Tolin store, owned by the 
couple and kept closed the rest 
of the year, made its original 
neighborhod debut with a small 
but select stock consisting of 100 
lights. “From there, we went to 
garlands and novelties. The 
former is seeing an upsurge now, 
and they’re being used in homes 
for decorative as well as seasonal 
purposes.” 

During the holiday season, To- 
lins trim-a-tree shop features 
some 10 to 12 employees, six of 
which work exclusively at selling. 
Certain of these are key person- 
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nel, local residents who are em- 
ployed by the Tolins year-by-year. 

“In general,” they say, “our 
customers, including the regulars, 
come in to browse. That is one 
reason why having clear aisles 
for easy shopping and free traffic 
circulation is essential. They come 
to browse and select the unique. 
They’re not the type of quick- 
selecting, big-volume shoppers 
that mass merchandisers get.” 
Also, note the Tolins, people are 
tending more and more to shop 
earlier and earlier. “That way, 
they miss the crowds, they can 
take their time, discuss their 
decor problems with us and make 
more careful selections.” 

The Tolins, too, have their own 


Customer interest centers 


1) 


eS aE 


categorized by department signing. All tinsels are grouped 


on new items. 


shopping schedules. “We hit the 
shows in February and March 
and select our lines. Then comes 
the matter of coordinating items 
from those lines and blending 
them into our shop image. We 
then set up, and we’re stocked and 
ready to go by August.” 

Only one sale per year is fea- 
tured by the Tolins—and that one 
is a post-Christmas “‘clean-out” 
sale. 

Does novelty sell in Brooklyn? 
You bet it does, say the Tolins. 
“Novelty and individuality in 
selecting sells the decorations, and 
one of the biggest lines are the 
novelties themselves. We think 
1968 is going to be a novel year, 
too. A big one.” a 
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Penn Park - where there 
are 12 months in Christmas 


In 77 days, an eastern supermarket chain built and staffed 
a major- scale unit aimed at making December 25 a year round day. 


@ When Penn Fruit, an East 
Coast supermarket and junior de- 
partment store chain, decided to 
take an experimental flyer into 
the Christmas decoration business 
the firm erected a full-fledged 
ready-for-sales building on the 
Baltimore Pike in suburban Phil- 
adelphia’s Clifton Heights section 
within 77 days. 

Designed primarily for year 
round selling of outdoor items, 
Penn Park Patio Centers, Inc., 
made its maiden voyage into the 
Christmas decoration field an in- 
depth one. The unit was designed 
by Max Eckardt & Sons, and their 
designer, Mel Tooker, worked 
closely with Charles J. Klinger, 
director of the operation. 

“Our over-all purpose,” notes 
Klinger, “is to make Christmas 
decorations into a necessity for 
the home, rather than merely a 
luxury. The tendency of early 
shoppers to look for style shows 
this is the right direction. The 
late shoppers have to be directed, 
though. They just grab whatever 
they need.” 

Fashion is the motif behind 
display at Penn Park. A bank of 
approximately a dozen Christmas 
trees, each set up in an individual 
12,500 square-foot inside selling 
archway, flanks one side of the 
area. “The purpose of these trees 
is to sell. We vary the decorations 
so the slow moving items go first. 
We also stress variety in the dec- 
orations so no two trees look 
alike.” 

Merchandise is stocked below 
the trees in the original package 
for quick customer selection. 
Signing states that “This tree 
contains (a given) number of 
boxes of ornaments.” Nearby gon- 
dolas sport a wide selection, and 
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Christmas decoration prices range 
from ten cents to $34.95. 

Penn Park retails the total 
image in Christmas decorations. 
Its opening week late last Novem- 
ber saw some 12,000 to 15,000 vis- 
itors, some coming from as far as 
50 miles away. Customers ranged 
from those in the very high to 
those in the very low income 
groups. 

Heralding the opening was a 
full-page ad in two major local 
papers. Featured were free or- 
chids to the first 1,000 women at- 
tending the opening. Sales on cer- 
tain items were included, and 
three coupons were redeemable 
for reduced prices on an artificial 
tree, a tree light set and on gift 
wraping paper. A sketch of a road 
map showed the location of the 
unit. 

The biggest draw in the ad, 
however, was a baby ocelot retail- 
ing at $300. Ensconced in a cage 
in the rear of the store, he drew 
considerable attention. 


Charles J. Klinger, Penn Park branch 
director, takes personal interest in dis- 
play. 


The Penn Park image goes a 
lot deeper, and a lot farther, than 
merely Christmas decorations re- 
tailing. “Actually,” states Klinger, 
“we are a year round operation 
specializing in leisure time activi- 
ties. We are a one-stop garden 
center moving as complete a mer- 
chandising mix as possible. We 
promote special events to local 
garden clubs—everything from 
bonzai to barbecue demonstra- 
tions. We’re item merchandisers, 
but event promoters.” 

Backstopping Klinger in the 
planning and management of this 
unit is a five-man merchandising 
team consisting of Charles F. Di- 
Giovanna, assistant director ; Her- 
man Greenberg, buyer merchan- 
diser; John Hodgkin, store man- 
ager; Joe Verna, assistant store 
manager, inside sales; and Tony 
Gentile, assistant store manager, 
outside sales. 

In addition to the internal as- 
pects of the operation, there is a 
55,000-square-foot semi-protected 
combination greenhouse and 
patio. At Christmastime, a good 
portion of this is dedicated to 
green trees, plus a flock shop. 

One of the major areas receiv- 
ing top echelon attention is that 
of sales relations with the custo- 
mers. The Penn Park policy is to 
develop long-term repeat sales 
both in Christmas decorations and 
in its year round lines. Essential 
in that is maintaining the custo- 
mer as a friend rather than as 
merely a source of revenue. “The 
best payroll investment we can 
make,” states Klinger, “is in bet- 
ter personnel. We’d rather invest 
five per cent of our budget in them 
than in advertising.” 

The 22 emptoyees are taught 
never to pressure a customer into 
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Ge youn fhome 
Merry Christmas 


Outdoor 
Decorations 


A complete Christmas display, including thatch-roofed house and Santa, drew 
attention at Penn Park opening. Designer Mel Tooker is shown, right rear. 


buying. Rather, the approach is a 
conversational one. It may range 
from comments on the weather to 
general information on decor. 
Never is the approach one that 
tends to force the customer into 
making a spot decision to buy or 
not to buy. The employees were 
carefully selected from some 250 
who answered the initial ad for 
help. 

One of the unique shopping in- 
novations at Penn Park is a sys- 
tem for quickly attracting sales 
assistance. Customers are pro- 
vided with red and white flags like 
those used by railroad switchmen. 
A quick wave in the air, easily dis- 
tinguished from a distance even in 
a crowd, brings swift sales aid. 

Throughout the main selling 
area (there is also a 5,000-square- 
foot mezzanine) merchandise is 
grouped by category. All orna- 
ments are together, all novelties 
together, and so on. In the front 
of the operation, near the check- 
out counters, is a department con- 
sisting solely of artificial flowers 
and fruits. Nearby, a series of 
small wall boutiques hawk gift 
items from the firm’s other sub- 
sidiary, the William Penn Shop, 
a gift retailing unit. 

Within categories, items are 
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separated as much as possible in 
order to allow each manufacturer 
to maintain his own identity. 
Three major promotional price 
lines are carried—good, better 
and best. A little of everything is 
featured. Among Christmas dec- 
orations manufacturers some fa- 


mous names are represented — 
Consolidated Novelty, Max Eck- 
ardt, Noma Lights, Krain and 
Canton, Paper Novelty and Paper 
Craft. 

In addition to exceptionally 
large display space, Penn Park 
aims at fast restocking of fixtures 
throughout. A 15,000 square foot 
warehouse facility contained in 
the rear of the unit is serviced by 
two truck bays. All goods are 
racked and palletized, ready for 
rapid movement to the selling 
floor. 

“Basically,” states Klinger, “we 
break the store down into three 
sections designed to move traffic 
throughout as thoroughly as pos- 
sible. The front third contains 
items primarily of interest to 
women, such as the actual fashion 
decorations. The middle section is 
aimed at family shopping, and 
the rear is dedicated to lines of 
particular interest to men. Here, 
is where we have our pet shop 
and where we keep our $300 
ocelot on sale. By means of this 
technique we can quickly appeal 
to the entire family, not just a 
segment of the shoppers.” 

Even though Christmas decora- 
tions are seasonal, the Penn Park 
pattern is aimed at making 
Christmas a year round affair 
where sales and profits are con- 
cerned. LI 


Christmas trees in individual archways are decorated in individualistic styles 
showing a wide range of ornaments, garlands, lights and other decorations. 
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Dan Margolin, right, Liberty President, and sales manager Ed Margolin, set up 
Santa sled exhibit in Liberty’s main Christmas decorations area. 


Christmas service— 
a new high in fashion 


Liberty Distributors spearheaded its move from house- 
wares into Christmas decorations with a strong program of 
service, plus fashionable lines in variety and depth. 


& The rising tide of interest in 
past years by housewares depart- 
ments in carrying selections of 
Christmas decorations for the 
home inspired one housewares 
jobber to enter the field in a big 
way. The approach selected was to 
combine fashion and individuality 
of lines and items with service. 
The operation has been success- 
ful—and has grown significantly 
over the years. The men who initi- 
ated it are Dan Margolin and Sol 
Siegel. Margolin is president of 
Liberty Distributors in Long Is- 
land and Siegel is merchandise 
manager. Today, although Liberty 
is primarily still a housewares 
jobber and most of its Christmas 
decorations customers are mass 
merchandisers (discounters, vari- 
ety chains and department 
stores), the firm still has time to 
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give independent retailer accounts 
equal attention. 

Formed in 1932 in Liberty, 
N.Y., the firm handled housewares 
exclusively until 10 years ago. 
When the decision to move into 
Christmas decorations was made, 
it was backstopped by selection of 
a complete line of trim-a-tree. 
Fashion became the keynote of se- 
lection, and the firm found its lines 
going faster than anticipated. 

Today, Liberty Distributors is 
housed in a new building acquired 
last July. A one-level structure 
featuring three Christmas decora- 
tion showrooms and one house- 
wares showroom, the unit totals 
80,000 square feet, 72,000 of 
which are devoted to warehousing 
and shipping. Some 50 employees 
man the operation and expedite 
orders within 24 hours. Eight 


truck bays are available to accom- 
odate the Liberty fleet of eight 
leased trucks. 

Margolin and Siegel have found 
the proper combination is service 
and efficiency. Service involves 
sitting down with accounts to dis- 
cuss problems and to advise them 
on what to buy and how to buy. 
Efficiency involves rapid coverage 
of their area, which stretches 
from New England to the Mid- 
west, the East Coast, some por- 
tions of the South and Southwest, 
and Puerto Rico. 

Today, the firm verges on the 
still greater expansion in Christ- 
mas decorations through an inter- 
esting cyclical development: in- 
creased business has made instal- 
lation of a computer operation 
necessary; this in turn, has in- 
creased efficiency and opened the 
way for new business. 

Much of Liberty’s success de- 
rives from two factors. Keeping 
up with the latest trends in Christ- 
mas decorations is one. The second 
is the use of the firm’s showrooms 
as a “silent sales staff.” 

As Margolin and Siegel see it, 
high fashion lines sell earlier and 
stronger. This is due, they believe, 
to a growing consumer interest in 
two trees, one a decorative one for 
the home window, the other old- 
fashioned in theme for the inside. 
With this, they see a steady 
lengthening of the Christmas dec- 
orations shopping season, and a 
tendency for consumers both to 
spend more per item and to pur- 
chase a greater quantity. 

Liberty’s “silent sales staff” de- 
pends to a great extent on the 
proper selection of items to match 
consumer tastes. ‘“‘We shop around 
to see what consumers want. Then 
we select, from our sources, a 
range of lines wide enough to 
cover all customer interests. Flex- 
ibility is the big factor in getting 
the right items to move from our 
showroom.” 

Margolin and Siegel see some 
significant changes ahead in the 
field of Christmas decorations. 
“Distributors,” they feel, “will 
tend to become more and more 
specialized. But that type of spe- 
cialization will involve handling 
several different fields, rather 
than just one. For example, in our 
case, we cover both housewares 
and Christmas decorations. You 
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might call this a kind of horizontal 
specialization, rather than a pure- 
ly vertical one.” 

This trend is traced to the ad- 
vent of discounters on the mer- 
chandising scene. Their great vol- 
ume, coupled with the economies 
of operation, make it of greater 
advantage to the distributor to 
concentrate on mass merchandis- 
ers rather than on the smaller ac- 
counts. 

A significant part of the Liberty 
policy is horizontal specialization. 
Their belief is that operating 
in depth in several merchandis- 
ing areas permits greater flexi- 
bility. For example, as specialists 
in both housewares and Christmas 
decorations, they can afford to 
carry over some of their strengths 
from the higher-volume house- 
wares field to the lesser-volume 
decorations area. “When we spe- 
cialize in two or more areas,” it 
was noted, “the stronger part of 
the operation helps support the 
weaker.” The retailer in the small- 
er field, therefore, benefits from 
the larger one. 

Handling Christmas decora- 
tions, they feel, offers the distribu- 
tors a special advantage because 
they are an increasingly lucrative 
field and are so seasonal that no 
year round stock has to be main- 
tained. 

The retailer selling Christmas 
decorations, the Liberty team 
feels, must offer a fashion presen- 
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THE MARGOLINS MAINTAIN SALES HEADQUARTERS SURROUNDED BY DECORATED TREES. 


Shown in Liberty's IBM room are (I-r) Judith Spielberg, Dan and Ed Mar- 


FOREGROUND TREE HAS SNOWMAKING DEVICE. 


golin, Elsa Garcia and Dorice Thompson. Operation will be expanded. 


tation of merchandise combined 
with individuality in the choice of 
lines and items. “Remember,” they 
said, “due to lack of help, some 
90% of retailers must stress self- 
service in selling Christmas dec- 
orations. The result is that the 
items chosen must be those the 
competition doesn’t have, and they 
must practically leap off the shelf 
to grab the customer’s attention.” 

Consumers, it is felt, are now 
generally more willing to spend 
more for better Christmas items. 
“Retailers must take advantage of 
this in selecting their jines. They 
must also encourage, as best they 
can, the natural competitiveness 


among neighborhood shoppers to 
vie with each other for the best 
in prestige decoration of the home 
for the holidays.” 

In the future, the Liberty men 
believe ‘‘the Christmas decoration 
jobber must become more and 
more fashion oriented. There will 
also be a stronger tendency to sell 
a specific ‘Christmas color’ across- 
the-board in all aspects of home 
decorations. The color will be one 
that will fit into the traditional 
holiday pattern, and yet coordi- 
nate with the colors of the home’s 
over-all decorations. This is where 
tomorrow’s plus-business for dis- 
tributor and retailer lies.” a 
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Fastest moving trees in the shop are those in the $30- 
$60 range. They are set up in special main floor displays. 


oe 


Displays stress neatness and effectiveness permitting large 
numbers of trees to be shown on main floor. 


A trade-up in Yule profits 


Merchandising a wide display is one of the secrets that made this retailer's markup 40%. 


@ In 1966, John McCormick sold 
more than 3,000 artificial trees at 
his Shopper’s Tree Town in Chi- 
cago. His best seller was a $30 
Scotch pine. Markup averaged 
around 40%. In 1967, things were 
even better. He was ahead of the 
previous year’s sales with his best 
seller a $40 tree and markup still 
at 40%. 

McCormick has been selling ar- 
tificial Christmas trees for nine 
years. In early September, his 
Shopper’s Patio, a year-round 
operation in patio and outdoor 
lines, becomes Shopper’s Tree 
Town. Into the 7,000 square feet 
of space go 55 artificial trees, 
each decorated differently. 

“T have one goal, one job,” 
states McCormick, “to sell as 
many trees as possible. That 
means displaying a wide selection 
and merchandising the display.” 

These two elements are essen- 
tial to a brisk business, according 
to McCormick. What he does to 
put both into effect has brought 
this far southside retailer a grow- 
ing volume and profit each year— 
despite stiff competition and a 
major shopping center a few 
hundred yards away. 

The selection McCormick mer- 
chandises includes Scotch pines, 
artificial balsams, blue spruce, 
downswepts, flocked metal, stain- 
less metal, and soft vinyl—all in 
a wide variety of price ranges. 

“People aren’t as interested in 
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Artificial trees are the specialty of 
John McCormick, Shopper's Tree Town. 


price as they once were,’ says 
McCormick. ‘‘A few years ago, 
they’d try to beat you down. Not 
any more. We’ve found they really 
don’t want merchandise that’s 
too cheap. They’re leery of it. 
“Today, people want quality. 
We’ve been trading up every 
year since I started, but especial- 
ly in the last two or three years. 
“Tn 1966, our most popular tree 
was the $29.95 model Scotch pine. 
In 1967, it was the $39.95 Scotch 
pine. Our average sale has been 
running around $50. That includes 
the tree and the accessories.” 
McCormick credits a good deal 
of his success to displays. ‘““We 
want to sell trees,” he says, “not 
decorations. Don’t get me wrong. 
We want that accessories busi- 


ness, but our prime function is 
to move trees. 

“Because we feel as we do, we 
don’t over-decorate the trees. In 
years past, we did just that and 
we found we were selling an aw- 
ful lot of decorations and lights, 
but not so many trees. Now, we 
keep the decorations to a mini- 
mum. 

“The trees are well decorated. 
They make a very attractive dis- 
play, but we keep the accessories 
to some garland and ornaments 
or, perhaps, to some ornaments 
and a string of lights. 

“T do all the decorating. You 
have to keep the theme consistent, 
otherwise it looks like a jungle. 
I stick with single colors, simple 
themes which serve as a basis 
upon which a customer can build 
his own decorating scheme. 

“The satin, unbreakable orna- 
ments are really on top right now. 
I’ve used them almost exclusively 
throughout. I use the miniature 
light strings. They’re bigger than 
ever. Never can seem to get 
enough of them. Once the display 
is up, it generally stays up for the 
season. There are so many trees 
here, people would have to come 
in dozens of times to get used to 
everything; they’d have to keep 
coming back to get tired of what 
they see.” 

In past years, McCormick has 
been opening the Christmas dis- 
play earlier and earlier. “Last 
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Over-decoration of Christmas is to be avoided, according to 
the McCormick outlook. Style, good taste are stressed. 


year, we got into it in early Sep- 
tember,” he said. “A few years 
ago, we held off until November 
because it was traditional. But 
September seems to work, though 
I don’t see it getting much earlier 
than that. People can’t be made 
interested in a tree in the middle 
of the August heat.” 

McCormick places his best sel- 
lers in two special bays near the 
front entrance. In one bay, two 
trees sell for $30 and $40. The 
other contains two trees at $59. 

“Tt’s fantastic,” says Mc- 
Cormick, “but those two bays at- 
tract all the attention—and the 
price tags don’t seem to worry 
anybody interested in them. We 
have trees throughout the store. 
People come in, look at the top of 
the line, wander through the 


store, and end right back at these 
two bays. It’s where the business 
is this year.” 

McCormick believes signing is 
very important. Every tree in the 
store has its own sign, made up 
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All trees feature distinctive signing di 
inform customers of type of merchandise and its price. 
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in distinctive style by Shopper’s 
Tree Town. “Help always is a 
problem,” says McCormick. “You 
have to have people who know 
what they’re talking about. We 
have seven people here. But 
the crowds sometimes really get 
fierce. 

“Signs help the customer and 
they help us. They give people a 
good deal of information and that 
alleviates the pressure on our 
sales people. Also, some customers 
don’t want to be bothered by a 
sales person. They want the 
chance to browse. I think they’ve 
been one of our most effective 
merchandising aids,” says Mc- 
Cormick. 

Shopper’s Tree Town confines 
advertising to the metropolitan 
dailies in Chicago. ‘“‘We don’t be- 
lieve in the local, neighborhood 
newspapers,” he said. “It confines 
your potential. We want to get 
a customer anywhere we can. 
We've even had mail orders from 
people in Florida who’ve read our 
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Displays are designed to permit easy customer access 
and facilitate departmental traffic. All are clearly visible. 


ads in the Chicago paper. 

“We advertise only trees above 
$30, for the most part. We’ve 
tried loss leaders in the past, but 
they didn’t do very well. I think 
it’s part of the trade-up. We ad- 
vertise every Sunday. That day a 
lot of people are riding about and 
we want to get them in here.” 

The store stays open for busi- 
ness in Christmas merchandise 
until almost the middle of Jan- 
uary. “We do a good 25% of our 
business after December 25,” he 
said. “That’s when the ladies buy 
at reduced prices for next year. 
We still get a very respectable 
markup, and we've established a 
reputation as a good after-Christ- 
mas source.” 

The attention to detail Mc- 
Cormick brings to his business 
and his preoccupation with mer- 
chandising his trees properly has 
brought Shopper’s Tree Town an 
enviable sales record in the last 
few years. There’s no reason, he 
feels, why it shouldn’t continue. @ 


Santa makes the scene at Shopper’s Tree Town entrance. 
Appeal is aimed at children who lead to adult interest. 
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This corner of Bronner's main showroom features a year-round display of both 
indoor and outdoor Christmas decorations, reportedly the largest in the U.S. 


Ornaments? There are 
3,000-plus at Bronner’s 


That’s only part of the lineup of trim-a-tree in Frank- 
enmuth. This firm operates in depth twelve months a year. 


BRONNER’S 
Chiistmas Pecorations 


Frankenmuth, MICH. 


Top executive Bronner team includes (L-R) Wallace Bronner, president; Dick 
Schluckbier, shopping center sales; Larry Nuechterlain, and Jim Gilbert. 


® Did you say Christmas decora- 
tions? 

There is a firm in Franken- 
muth, Mich., that never says any- 
thing else. It services customers in 
more than 1,000 North American 
cities. It sells to retailers in some 
42 states and two Canadian pro- 
vinces. It manufactures its own 
designs by assigning them to 
foreign factories. It handles a 
tremendous variety of domestic 
merchandise, and it also imports 
from 25 countries scattered 
throughout Europe and- the 
Orient. 

Bronner’s of Frankenmuth, 
started in 1944 by company presi- 
dent Wallace J. Bronner, special- 
izes in specializing — where 
Christmas decorations are con- 
cerned. Its lines are both com- 
mercial and retail. In the former 
category, customers include shop- 
ping centers, office buildings, in- 
dustrial plants, churches and what 
have you. At retail, one can find 
no less than 500 different styles of 
glass ornaments, available in a 
variety of colors and finishes total- 
ing some 3,000 and more types. 
These latter range in size from 10 
millimeters to 10 inches. Included 
are plain rounds, ovals, and tear- 
drops. Others are decorated with 
sequins, braids, jewels, spangles, 
glitter and ribbons. 

And, to show they’re not be- 
hind the times, Bronner’s also 
sells retail. 

In addition to the industry buy- 
ers visiting the 12-month oper- 
ation, an estimated 35,000 people 
a month visit the firm’s two sales- 
rooms. They account for one-third 

continued on page 75 
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CONSOLIDATED NOVELTY CO. INC. 


FACTORIES 

AMSTERDAM, N.Y. ¢ PATERSON, N.J. ¢ LYNWOOD, CALIF. 
NEW YORK SHOWROOMS 

200 FIFTH AVE., NEW YORK CITY ¢ ROOM 1401-3-5 


Delta Novelty Division Mirostar Products Division 
Things look great for °68 


CONSOLIDATED NOVELTY CO. INC. presents . . . 
The “Hot line” of Scotch Pine trees and wreaths. The most complete line of 
Lush Vinyl trees. An extensive line of Aluminum and Sno Flocked trees, 
wreaths, and the New Long Needle Scotch Pine trees. 


DELTA NOVELTY presents . . . exciting “Designs for ’68” 
A new line of exquisitely styled merchandise, quality controlled, and 
popularly priced. 


MIROSTAR PRODUCTS presents . . . “Festival of Lights” 
A completely new line of Italian and Japanese imported light sets, newly 
designed center pieces and table pieces. 


All presentations produced and directed by the same management that has 
served you for 35 years. 


Display Showrooms: Los Angeles * Kansas City * Detroit * Boston * Chicago * Atlanta, Ga. * New York City 


March 1968 63 


A semi-annual roundup 
of the latest 

in Christmas decorations 
and related lines 


PVC line of upswept, downswept aluminum and 
evergreen trees in variety of colors, styles with 
natural-angled needles. Packaging has full-color 
pix showing use. Aluminum Specialty, Manitowoc, 
Wis. 


OUTDOOR 
LIGHTS 


Outdoor light sets feature lightweight, Safe-T design and 
green sockets, cord, clips and connectors to blend with 
tree. New lifetime plastic clips and single twin cord. Pen- 
cor div., Penetray Corp., Toledo. 
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“Glitter Tree’ 21 inches high glows, reflects  Appliqued 


flannel tree skirt is a 36-inch circle and is 


light. In green, silver, and blue-green. Indi- | machine-washable. Jolly Santa is red and black; green 
vidually packaged. From Arthur W. Hahn Co., tree with yellow ball. Rennoc Games and Toys, Mill- 


Inc., 199 Lafayette St., New York. ville, N.J. 


Weatherproof miniature lights in all-green, blue, red, 
gold or combination sets. Extra-length wire permits 
swag effect. Push-in replaceable bulbs, green wire, add- 
on plug. World Wide, 1472 Merchandise Mart, Chicago. 
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Push-in tinsel Sunburst set, 20-light, U. L.-approved. Can be 
regulated for twinkling, non-twinkling. Tinsel reflector. Add-on 
plug. In red, blue, gold, clear or assorted. $3.69 ret. World Wide 
Enterprises, 1472 Merchandise Mart, Chicago, III. 
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REPLACEAGLE BULBS 


6 HRISTMAS 


ti 


New for gift wrapping is tinsel cord in multiple colors and three From Radiant Decorative Lights comes a 20-light Mid- 
sizes, 32, 64, 96 feet. Packs feature photos of product in use. get Reflector Set in wide color choice of bulbs, wires, 
The 32-foot is on card, single color. Others on spool, assorted reflectors. Each bulb nested in sparkling reflector. Can 
colors. Paper Novelty Mfr. Co., Stamford, Conn. be used steady or flashing. 1164 Garrison Ave., NYC. 
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Deluxe Wood Sprite Scotch pine, pine cones, new Fire hazards eliminated with Scotch pines from 
growth branch tips. Advertised in Good Housekeep- Metal Trees division, Famous Keystone Corp., 1344 
ing. Comes from the Carey-McFall Company, 2156 E. W. 37 St., Chicago. Available in 12, 15 and 18-foot 
Dauphin St., Philadelphia. sizes. Toy Fair will have 18-foot item on display. 
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“'Jewel-Lite” 10-light tree top reflector set in gold with as- 
sorted colored jewels. In both non-UL and UL-approved con- 
struction. Three-year written guarantee. General Int’! Lites 
Corp., 421 Bell St. Terminal, Seattle. 


Pair of six-inch Santa tapers with holders 
and Santa-decorated match box. Includes 
matches. Two-dozen sets to easel display. 
Capri Candle Co., Pennsauken, N.J. 


Five Candy and five Tapestry 
in assorted 
colors in blister pack. LePage’s q 
“sticky-back.’’ From Papercraft. iN 


bows 
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Pencor imported Christmas light sets are weatherproofed 
for indoor, or indoor-outdoor use. In packs of seven, 15 
and 25. Each light can function independently. Avail- 
able from Penetray Corp., Toledo. 


Christmas 
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Christmas a 
Garland 
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EASY TO WORK WITH. 


Garland, 15-foot, three iridescent Rack displayers show new basics, expanded 
colors, small gold pom poms five _ line of do-it-yourself kits, Party Show-Off line, 
inches apart. From W. Germany. handcrafted flocked ornaments, other lines. 
Paper Novelty Co., Toronto, Can. Int'l. Assemblix, 2101 Auburn, Toledo. 


“Holiday” tree stand, enameled red, green. Chan- 
nel leg design adds stability, eye-appeal. Three 


sizes, four screws, adjusting water bowl. Three 
other models from S-B Mfr. Co., Milwaukee. 
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Fy OUTDOOR-INDOOR SET 53% 


MULTIPLE WIRING-EACH LAMP BURNS INDEFENBENTLY 


Miniature indoor-outdoor lights are multiple wired and engineered 
so each bulb burns independently of the others. Either blinking or 
steady burning. From Radiant Decorative Lights, 1164 Garrison Ave., 
New York. 
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Ten giant stick-on bows in popular Christmas colors Starlite artificial Christmas tree comes from 
come in full-color blister card pack for both display and _ Revlis Co., 13210 South Western Ave., Blue 
protection. Shipped 36 packs per case. From Paper- Island, Ill. Also, for 1968, the firm is intro- 
craft Corp., 5850 Center Ave., Pittsburgh. ducing new line of vinyl Scotch Pines. 


a | 
“Twinkling Jewel Lamp,"" 14-inches high, ‘‘Gala’’ Merry Midget light set features sparkling cup-like en- 
has Oriental-type ball on gold-plated base. closures for its UL-listed lamps. Available in 20-light sets in a 
Gives effect changing colors. Advance Im- variety of color combinations from General Electric Co., Nela 
ports, 200 Fifth Ave., New York Park, Cleveland. 
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Two musical plaques, a boy and a girl called Dreamy Beauty and Jingle 
Bells Jack, play Silent Night and Jingle Bells respectively. Carefully 
detailed faces, high-quality musical movements featured. About $4. 
Julius Kupfer, Inc., 79-10 Albion Ave., Elmhurst, N. Y. 
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A new line of vinyl Scotch pines for 1968 comes 
from the Revlis Co., 13210 South Western Ave., 
Blue Island, Ill. Introduced at the Toy Fair, they 


share the spotlight with Starlite trees. 


POT THe 
GIFTS - TAG ON TH 
PUT THE caFT On THe Tne 


The Evergreen Deluxe ‘‘PVC’”’ from Aluminum Spe- Three styles in giant gift tags: four designs in full 


cialty Co., Manitowoc, Wis., are designed for years color 1814"x12"; four designs finished with fluores- 
of use and are reported completely safe for decora- cent/sparkle highlights, 9”x12”; four, full color, 
tion with suitable garlands, ornaments and lights. 9”x12”. Peck Paper Specialties, St. Paul. 
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Set of four 3” Christmas novelty candles contains Santa, 
Snowman, Choir-Boy, decorated Christmas tree. One 
dozen sets to an easel display. Featured at Toy Fair. 


Capri Candle Co., 7070 Colonial, Pennsauken, N.J. W. 23 St., New York. 


Santa’s Best Ready Letters are pres- 
sure-sensitive, glossy, 7” high. Ad- 
here to Christmas stocking for person- 
alizing. Washable. Rennoc Games & 
Toys, Millville, N.J. 
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Three new table-top trees: 12” green 


silver tip, bead chain; 12” white, gold 
tip, bead chain; 12” flocked green, red 
bells. American Tree & Wreath, 200 
Fifth Ave., New York. 


Snowmaking tree, approximately 25” tall, is battery-oper- 
ated. Styrofoam ‘‘snow’’ revolves around tree to give life- 
like effect. Retails about $9.98. Yuletide Enterprises, 53 
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Expanded line of Silverline Decorations div., 
HPE Inc., 225 Acacia St., Colton, Calif., in- 
cludes Ponderosa Pine Trees, Christmas stock- 


Revolving Music Box Tree, 13 inches high, snow- 
tipped, decorated with multi-colored glass bulbs. 
Music box stand is key-wound, plays traditional Yule 


ings, garlands, wreaths and related items. music. Arthur Hahn Co., 199 Lafayette, NYC. 


Merry Brights, a new line of transparent bulbs 
for indoor use are featured in this 15-light set. 
Red, green, blue, rose. General Electric Co., 
Nela Park, Cleveland. 
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New “Elegant” line of UL-listed Midget Lite Sets are highly- 


stylized and geared for sophisticated customer. Stress is 
on “something different” in lights. Julius Kupfer, Inc., 
79-10 Albion Ave., Elmhurst, N.Y. 11373. 
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From Union Products, Inc., 200 Fifth Ave., N.Y.C., Electrified Cathedral tree top with angels 
comes this internally-lighted, 22-inch-high Santa is from Decor Novelties, Inc., 200 Fifth 
Head. Item is designed as a decorative hanging Ave., N.Y.C. In gold or silver. U/L appli- 
item for doors, windows and walls. ance bulb, 3-inch bulb. Individually-boxed. 


INDOOR. OUTDOOR” WEAT HERPROOF 


LITE Ice cLow ser 


“Jewel-Lite” is a 16-light Ice Glow reflector set carrying a three-year 
written guarantee. Push-in and replaceable, they come packed 24 
sets to a carton. $2.95 suggested retail. Available from General Inter- 
national Lites Corp., 421 Bell St. Terminal, Seattle. 


A Christmas Mouse sporting a jacket and 
cap, finished in Christmas red is 1514 
inches high and comes from Union Prod- 
ucts, Inc., 200 Fifth Ave., N.Y.C. 
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CREATIVE MERCHANDISING 


Mini-spots can move 
gift wrap maxi-sales 


Saturation is the secret behind the successful R. H. Macy Christ- 
mas gift wrap operation in its New York headquarters store. 
Starting Labor Day, a series of gift wrap mini-departments are 
set up throughout the store at strategic, high-traffic locations. 
This annual operation peaks at five spots: the main floor near the 
Seventh Ave. store; the second floor (which also stresses boxed 
and personalized cards) ; a basement operation including boxed 
cards; the fifth floor, between two banks of escalators; and the 
sixth floor adjacent to trim-a-tree. All five departments are de- 
signed to encourage sales of other appropriate merchandise lo- 
cated next to them. 
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BRONNER’S continued 


of the company’s sales. 

Visitors, both professional and 
consumer, are met by Bronner 
hostesses who escort them 
throughout the operation. Sales- 
women wearing bright red smocks 
and corsages of holly aid the visi- 
tors in selecting items ranging 
from 9¢ ornaments to Nativity 
sets moving at $1,295. A total of 
45 people are employed. 

Despite its dramatic aspects, 
Bronner’s bases its commercial 
operation on a sound business for- 
mula. Quality displays, variety in 
both design and packaging, and a 
heavy stress on customer services 
make the operation a winner. Aid- 
ing Wallace Bronner in this, is a 
top management team consisting 
of Jim Gilbert, Dick Schluckbier 
and Larry Neuchterlain respec- 
tively in charge of municipal, 
shopping center and _ building 
front accounts. Dealer accounts 
are handled personally by Bronner 
and by Edna Martens. Mrs. Wil- 
liam Hill is office manager, and 
Don Fischer heads up the art de- 
partment. 


Opposite the two showrooms is 
the Bronner Tannenbaum Shop 
featuring trees (30 of them are 
decorated), fancy glass orna- 
ments, and lights and wreaths. 
This shop stresses the current ma- 
jor trend in Christmas decora- 
tions—the thematic. “Themes are 
in,” states Bronner. “The trend 
now is toward dignified, artifi- 
cially inspired designs that carry 
out a single motif.” 

Bronner’s advice to the retail- 
er? “First, chose the theme you 
want to merchandise. Then, add 
the peripheral design elements 
that will result in a well coordi- 
nated theme and round out the 
display.” 

Bronner adds a somewhat mun- 
dane word of caution about a de- 
sign factor many retailers some- 
times tend to overlook. “Be sure,” 
he adds, “that your shop has 
enough electric power available 
and that your display wiring can 
handle the load. You’d be sur- 
prised how easy it is to forget 
about that.” 

One way in which the Bronner 
operation aids the dealer customer 
in maintaining the “in” approach 


With 


79-10 Albion Avenue 


Elmhurst, N. Y. 11373 
Tel: 212-898-0700 
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QUALITY + PERFORMANCE 


| SRB@W REVOLVING STAND 
FOR ARTIFICIAL TREES 


No. 66-M with heavy (22GA) base, this 14-inch 
diameter stand provides extra stability for all 
artificial trees. The revolving pup (with sriKe) 
will accept any trunk up to 2- -inches in. dia! 
eter. Quality “long play” Swiss music ios 
plays Silent Night. 


BIG TREES NO PROBLEM 


OF uf Steaming white with gold trim. 

i 
oes Wf (snc san) andthe ge neck 
aa pening will hold any tee up to 


FIFTH AVE. BLDG. ROOM 1453 
@) Hamilton Monroe Mfg. Co. 
NORTH CHICAGO, ILLINOIS 


HOLLY: LITES. 


See our NEW Money rn 


JULIUS KUPFER, INC. 


PROFITS FOR YOU! 


Permanent Showroom 
Room 850 

200 Fifth Avenue 

New York, N. Y. 
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NEW! impRoven! resize Alativity Ccene... 
CREATED IN ARTISTIC’S NATIONALLY ACCLAIMED “WOOD-CARVED” TECHNIQUE 


A complete line of Christmas decoratives, molded in hard rubber composition 

. all in our 1968 Full Color Christmas Brochure. Featured are: Smaller 
Nativity Sets, Carollers, Near Life-Size Dickens Family, Wall Plaques, etc. 
Get your copy now... and get set with Artistic . . . the Leader in 
Originality, Quality and Service, 


For DISPLAY! For RESALE / For INDOORS! / For OUTDOORS! 
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1220 BROOK AVE., BRONX, N. Y. 10456 (212) CYpress 3-3530 


NOISN3WId Tind NI S2¥NLAINDS 


imperiac Frostlite 
FLOCKED ALUMINUM TREES 


She Quality sine at 
Competitive Prices 


Compact Packing gives more 
stock in less space 


See them all at 
TOY FAIR 


HOTEL STATLER HILTON 
ROOMS 147 & 148 


Before you buy . . . make your own com- 
parison! Compare for beauty, shape, fullness, 
eye-appeal . . . and price. Then you know 
that FROSTLITE gives your customer more 
value for his money. That makes it easier 
to sell and gives you a better profit. 


Sizes and colors: 
2, 3 and 4 ft. tall trees avail- 


availabie in att wnive orereen 1 FLOCKING SPECIALTIES, INC. 


and white. 7 ft. trees in 6 colors: 
siwnitenereeniandtwhitasvivia 2117 NORTH WAYNE AVE, —_ CHICAGO, ILL. 60614 
lime, orchid, ice blue and gold. TELEPHONE: 472-5575 
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is through a library of some 10,- 
000 color slides depicting decora- 
tions in use in various types of 
settings. 

In ornaments, Bronner stresses 
his own designs which are made 
to order for the firm by European 
and Oriental glass artisans. Bron- 
ner makes a personal annual over- 
seas trip to sources to arrange for 
the planning, production, packag- 
ing and delivery of stocks. 

Despite the fact that “we have 
95% of all Christmas decorations 
manufactured in the U.S.”, the 
Bronner operation does not de- 
pend on that market alone. Dis- 
play and decorating materials are 
stocked including artificial fruit 
and foilage, floating-building ma- 
terials, pennants and party items. 
A skilled staff turns out displays, 
signs, advertising and promotion- 
al materials and seasonal decora- 
tions. 

What are some of the special 
lines available at Bronner’s of 
Frankenmuth: 

e For the home—mantle trims, 
wall pieces, candles, bells, Nativ- 
ity scenes, door covers, roof top 
and yard units, wreaths, and garl- 
lands and lights galore. 

e Building front and lamp post 
decorations in “packaged idea” 
form. The customer selects a de- 
sign and the order is shipped to 
him complete with sketch, decora- 
tions and installation suggestions. 

e The unusual in Christmas 
decorations including unique 
shapes in hand blown glass from 
bells to stars, and from figures to 
filigree. All are in religious, tradi- 
tional and toyland decor. Also 
available are replicas of “museum 
piece” Christmas ornaments espe- 
cially popular among collectors. 
These European-made replicas of- 
fer designs valued in the original 
at $50 for as little as 50¢. 

e An exceptionally wide range 
of Nativity scenes are from one 
inch to life size. Items are made 
of papier mache, plastic, clay, por- 
celain, bamboo, pewter, shell, la- 
tex and vinyls, tin, dough, fabrics, 
wax, and fiberglass. Also available 
are hand-carved wooden creches. 

What have they got in Franken- 
muth? The story there is decora- 
tions in depth—and it’s Christmas 
there 365 days a year for retailers 
and consumers alike. a 
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Kennedy Round Tariff Reductions 


Tariff Item 


Number 


Description of Products 


1968 


1970 1971 1972 


545.81 


545.85 


748.15 


748.20 


748.20 


772.95 
VI297 


Christmas ornaments of glass: 
IBGadSe. Nainor'ecetninteaevisciocsits 


Other: 
Valued not over $7.50 per gross 
Valued over $7.50 per gross. . 


Festooning and Christmas tree 
decorations, of tinsel wire, of 
lame, of bullions, of metalized 
yarns, or of any combination 
thercOfrn.sovee sister scusersttes 


Artificial flowers, trees, foliage, 
fruits, vegetables, grasses, or 
grains, parts of the foregoing 
(except articles provided for 
in item 748.15 or 748.40 of 
this subpart): 

Wholly or almost wholly of 
DlAStlCS temas shiek detecestiime 


Nativity scenes; Christmas orna- 
ments; crucifixes; miniature 
altars, shrines, and holy water 
fonts, religious figurines and 
statuettes; other religious arti- 
cles; all the foregoing (not in- 
cluding any article provided 
for in part 6A of this schedule) 
of rubber or plastics: 


Christmas tree ornaments.... 


10.5% ad val. 


36% ad val. 
22.5% ad val. 


31% ad val. 


26.5% ad val. 


15% ad val. 
14% ad val. 


9.5% ad val. 


32% ad val. 
20% ad val. 


28% ad val. 


25% ad val. 


13.5% ad val. 


13% ad val. 


8% ad val. 


28% ad val. 
17.5% ad val. 


24% ad val. 


23.5% ad val. 


11.5% ad val. 
11% ad val. 


7% ad val. 6% ad val. 


24% ad val. 
15% ad val. 


20% ad val. 
12.5% ad val. 


21% ad val. 17.5% ad val. 


22% ad val. 21% ad val. 


10% ad val. 
10% ad val. 


8.5% ad val. 
8.5% ad val. 


We’re wild too 


not so much 


about her... 


THIS GAL WAS 


But about our 


NEW 1968 


LINE 


See us at New York Hilton during 
Toy Fair. Booth 249, 250, 251.. 


Our Showroom: 


200 5th Ave. 


when you see ttall 
we wouldnt blame you if you 
gota lithe WILD too... 


March 1968 


VLLD 


© We are introducing the greatest 
new ideas in packaging lite sets ever 
presented. Copyrighted, of course, 


¢ American tinsel, beautifully box- 
zd priced to drive competitors into 
a frenzy. 

e Our new musical Santa the best 
new item of 1968, 

e Our jewel lamps a seen at 
Penney’s, Spiegel and Gimi>"'s and 
introducing another beautiful mocel. 
e To complete our exciting line 


we have a new tree! 


e You will swear we're growing 
them, they are fabulous! 


ADVANCE IMPORTS 
200 FIFTH AVENUE, N.Y., N.Y. 10010 
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CHRISTMAS DECORATIONS NEWS 


Cleo Wrap Awarded 


First prize in the Point-of- 
Purchase Advertising Insti- 
tute’s eighth annual mer- 
chandising awards went to 
Cleo Wrap Corp. for its island 
display unit, #90-005 Treas- 
ure Island. In front of the 
unit is Natt Cooper (left), 
sales manager, holding the 
award wth Ronald H. Taub, 
president, Creative Displays 
Inc. 


Am. Tree, Wreath 
Expands Offices 


New Yorx—A 50% office and show- 
room expansion and alteration has been 
completed by American Tree and 
Wreath for its 200 Fifth Ave. facilities. 

Featured is an  1,800-square-foot 
showroom of “rustic” decor, in which 
the firm’s 1968 Christmas tree line will 


be shown. 

The remodeled quarters contain 
modern furnishing, efficient lighting, 
functional display and “convenient” 


arrangements of merchandise. 

American Tree and Wreath also an- 
nounced it is making a new visual aid 
for “decoration of Christmas trees in a 
professional manner.” 

Acetate transparencies containing 
various Christmas decoration patterns 
using garlands, ornaments, pixies, lights, 
etc., come with a reproduction of a 
Christmas tree. 

The consumer lays the transparency 


Puleo Novelty Building Factory 


over the tree reproduction and is thus 
able to see how the tree will look. 


Paramus, N.J.—Puleo Novelty Co. 
is constructing a 20,000-square-foot fa- 
cility on the west side of Route 17, 
between Century Road and Garden 


Puleo will use the new plant, which 
will be ready for April occupancy, to 
assemble and distribute artificial Christ- 
mas trees and decorations, the firm an- 


The decoration aid, called Pre-Dek, 
will be available at major chain stores, 
department stores, garden centers and 
drug outlets. Suggested retail price will 


State Parkway. nounced, 


be $1.98. 


pau cna Aap ge 


New MINI MERCHANDISER 


wee 


The most complete line of 


STYROFOAM" 


Christmas Items 
Merchandising Racks 
Basic Forms’ Novelty Items 
Write for free color catalog & prices 


STYRO-FLORAL 


Products, Inc. 
3680 Air Park Street, P.O. Box 18395 
Memphis, Tenn. 38118, Phone 901-363-7002 


Sear oan ar Canora an Cane 


i Pe ee ee ee ee 


NI 


PRS 


vn ssaene RENNES 


“Jewelbrite” 


CHRISTMAS TREE DECORATIONS 
ALL NEW FOR ’68 


New Designs 
New and Unique 


Vari-Plating 
New Mod Colors 


Spiral Tree 


Angel Tree Top Top 


DECOR nove ties, INc. 


200 5th Ave., New York 10010 
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CHRISTMAS DECORATIONS NEWS 


Reviewing the new decorations and trim line manufactured by the newly-formed 
Cooper Creations are Alfred R. Fischer (left), general sales manager of Ben 


Cooper, Inc., and Martin E. Lee, Cooper Creations merchandise and sales man- 


ager. 


Forms Decorations Firm 


New York—tThe principals of Ben 
‘Cooper, Inc., have announced their en- 
try into the Christmas decorations in- 
dustry. 

Ben and Nat Cooper, who head the 


Dudwick-Shindler 
Adds New Lines 


New York—Dudwick-Shindler As- 
sociates, Inc., will represent two new 
lines of Christmas decorations. 

Judith Novelty, which maintains a 
200 Fifth Ave. showroom, is a manufac- 
turer of blow-molded polythene indoor 
and outdoor Christmas decorations. 
Dudwick-Shindler will introduce the 
1968 Judith line at Toy Fair. 

In addition, the rep firm announced 
jt is handling the Criterion-Bell-Com- 
modore lines in the Northeast and Mid- 
dle Atlantic. 

The Criterion Bell line includes a 
large line of Christmas bells, as well as 
“Sparkle Glitter” for decorating. 

Commodore imports Christmas items 
from around the world, including a large 
selection of Italian Nativity sets. 

Commodore also runs a line of Christ- 
mas Trim-A-Tree decorations, package 
tie-ons, novelties, wreaths, garlands, 
door ringers, bell decorations, musical 
bells and jingle bells. 

Criterion Bell recently announced 
opening of a new air-conditioned show- 
room in the Bendix Building, L. A. 
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Halloween costume and mask manufac- 
turing firm, are forming a new company, 
“Cooper Creations.” 

The new firm will make a complete 
line of outdoor and indoor decorations 
and trim. 

The new Cooper Creations line will 
be shown to the trade during Toy Fair 
at Room 264 FAB and Room 213A at 
the Statler-Hilton. 

Martin E, Lee, formerly sales man- 
ager of Lidco, Inc., has been named to 
the position of merchandise and sales 
manager. 


Krain, Canton 
Shows Line 


New YorK—A new line of orna- 
ments and garlands in a new display 
package has been announced for in- 
troduction at Toy Fair by Krain and 
Canton. 

Art Hendler, divisional manager, dis- 
play trade, said, “Krain and Canton 
once again stresses its leadership in the 
Christmas decoration field with the in- 
troduction of its new Holly House line, 
following the successful introduction of 
the Christmas Gallery line of ornaments 
and garlands in 1967.” 

The new Holly House line is “especi- 
ally designed” to meet the needs of the 
mass merchandiser and discount opera- 
tors, Hendler said. 

“A revolutionary new patented insert 
has been developed to hold each orna- 
ment securely in place. Yet it displays 
60% of the actual ornament—almost 
double that of any other package now 
on the market. Furthermore, the over- 
all size of the new package is smaller 
and more compact than any ornament 
package of previous years. 

“This new package and insert elimin- 
ates almost entirely any chance of break- 
age in shipment or consumer handler. 
Warehousing and shipping costs are re- 
duced . . . less counter space is required 
for in-store display . . . more space is 
available for additional merchandise— 
these advantages can only lead to in- 
creased profits,’ Hendler said. 

The new line, along with the new 
“Three Kings” line, as yet unveiled, will 
be on display with existing Krain and 
Canton lines during Toy Fair at the 
company’s FAB showrooms, 1050-1062. 


Paper Novelty Takes on Rodermund 


STAMFORD, CONN.—Paper Novelty 
Mfg. Co., has arranged to act as ex- 
clusive distributor in the U. S. and 
Canada of a line of novelty garlands 
produced by Gerd Rodermund Kg., one 
of Europe’s largest Christmas decora- 
tions manufacturers. 

Paper Novelty also announced the 
opening of an additional plant in Leitch- 
field, Ky. 

Fred Maas, vice president, said the 
Rodermund garlands are made in West- 
ern Germany, many under a patented 
process. They will be incorporated into 
the Doubl-Glo line of garlands, icicles 
and allied Christmas decorations. The 
new items will be on the market for the 
1968 Christmas season. 

The new products will be packaged in 
the high fashion box used by Paper 
Novelty and will be sold under the 


Doubl-Glo brand name. Several will be 
shown at Toy Fair. 

Meanwhile, Paper Novelty announced 
it has contracted to lease new plant 
facilities in Leitchfield, operations to 
begin March 1. Initially, the factory will 
employ about 12, but the number of 
employees will be increased as soon as 
the company can train additional 
personnel. 

The new plant was described by the 
company as a pilot venture, which, if 
successful, will result in construction of 
a factory of at least 100,000 square 
feet in the Leitchfield Industrial Park. 

Burt Lee, president, said the proposed 
new building will be decided on within 
two years. 

A member of the parent organization 
will be named soon to handle the Leitch- 
field operation. 
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The Best in 


the West 


SILVERLINE DECORATIONS obiIvIsiON 
= »>e6-)> INC. .225 ACACIA ST., COLTON, CALIFORNIA 


The NEW and exciting PONDEROSA PINE 
Breathtaking in beauty . . . 100% Flame 


SIERRA SCOTCH PINE proof. 4 thru 7 foot heights. 


Available in Green, Blue-Green & Snow-tip. 
2 thru 7% foot heights. 100% Fiameproof. 
SNO-LINE-FLOCKED-ALUMINUM 

Available in White-Green, Sno-tip and Blue. 
Permanent flameproof flock. 

GALAXY ALUMINUM 

Pom-Pom & Curl and Twist. 

4 to 7 foot heights. 

TRU-SPRUCE VINYL 

4 thru 714 foot heights. 100% Flameproof. 
Table trees—2 & 3! foot heights. 

TINSEL GARLANDS 

100% Flameproof material. 

Popular coordinated colors. 

Offered in one or two ply Vinyl. 

WREATHS 

Available in White, Blue, Pink and Scotch Pine 
Color coordinated Vinyl wreaths. 


CONE TREES 


Silver, Green and Gold 
16 & 24 inch heights. Styrofoam base 


~ Aworld of the most beautiful ae He 


. nology the world can offer to achieve 


most profitable ... gift wrap, ribbons © ~ 
and bows, greeting cards, foils, tags = - 


~All the ingredients are there. Sales 


performance proves it. Papercraft's 


dramatic growth in the industry has 


and giftape is, indeed, all wrapped up —.-reached that incomparable standard: 


for you . . . by Papercraft. : 
We employ the finest artistry and tech- 


the finest product the world knows . . . 


~ beautifully distinct designs, handsome 


packaging, built-in quality, dramatic 
display units and variety for every taste.- 


i 


The world’s largest manufacturer of 
gift wrappings! 


_With a salesmaking performance tine 


like: Kaycrest * Rhapsody « Cotillion, 
and with the added significance of our 
subsidiaries: LePage’s * American 
Universal Plastics * G,P.S. Industries— 


Papercraft Corporation, Papercraft Park, Pittsburgh, Pennsylvania 152 


-shouldn’t you be sitting on top of it all 


... with Papercraft? 


Come See The Unwrapping Of A Whole 
New World Of Gift Wrap Products... 
Visit Papercraft At The Toy Fair. 

March 11 to 15, 1968. 

Rooms 339 thru 348, 

Statler Hilton Hotel, New York City. 
You may win a Westinghouse 

Colgr TV Console—Giftwrapped! 


dig 


